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Sammanfattning 

På klimatkonferensen i Cancun år 2009 sattes det upp nya gemensamma klimatmål för 

världen. Dessa nya mål har lett till att Sverige i sin tur tagit fram egna målsättningar och 

delmål för att i slutändan få ett nettoutsläpp av växthusgaser som ligger på noll år 2050. 

Dessa mål leder till att mycket ansvar hamnar på världens industrier. I denna rapport läggs 

fokus på bensindistributörerna och ansvaret som dessa har. Ur detta togs en frågeställning 

fram; ”Hur kan ett företag möta förväntningarna som ställs på deras CSR-arbete och vilka 

utmaningar möts de av?”. Vid undersökningen har OKQ8 valts som undersökningsobjekt. 

Detta för att de är stora på den svenska marknaden, med bland annat flest bensinstationer och 

ett jobb inom CSR som lett till bästa företag i branschen när det kommer till uppfattat CSR-

arbete.  

För att få den information som krävts för att utföra arbetet och besvara frågeställningen har en 

kombination av litteraturstudier och intervjuer använts. Litteraturstudierna gjordes först, för 

att få en bra kunskapsbas att stå på inför fortsatt arbete. Intervjuer har sedan genomförts, 

huvudsakligen med Andrea Haag, HMS-chef på OKQ8. I intervjuerna har det framförallt 

pratats om vad för CSR-arbete OKQ8 genomför och vad planerna är för framtiden. 

OKQ8 utför sitt CSR-arbete enligt en modell där de delar in företaget, leverantörer och 

kunder i olika kategorier. Dessa går att påverka olika mycket och på olika sätt. Svårigheterna 

och eventuella problem varierar också. Vid CSR-arbete i nära anknytning till det egna 

företaget handlar många av problemen om att man måste se till den ekonomiska vinningen. 

OKQ8 är trots allt ett vinstgivande företag och måste i första hand se till att 

företagsverksamheten är ekonomiskt hållbar. I den del som rör kunderna har man istället 

problemet att man inte kan välja produkt åt kunden. Man kan ha miljövänliga val i 

sortimentet, men det är alltid upp till kunden själv om det är värt att spendera mer för sådana 

alternativ. 

Slutsatsen visar att OKQ8 arbetar med CSR inom olika områden och problemen varierar.   

 



  

Abstract

On the climate conference in Cancun 2009 a new set of climate goals were put forward. 

These goals has in turn led to that Sweden have made goals on their own which hopefully 

will lead to zero net emissions by the year 2050 in the end. These new goals lead to a lot of 

responsibility, which falls on the world’s industries. This report focuses on the petroleum 

distributors and the responsibility that they have. This led to the question formulation; “How 

can a company meet the expectations regarding CSR and what challenges do they face?”. In 

the studies OKQ8 has been used as survey object. They were chosen because they are a big 

company on the Swedish petroleum market, with for instance the highest number of gas 

stations and a work in CSR that has led to “best in the industry” when it comes to perceived 

CSR work. 

To obtain the information needed for the study and be able to answer the question 

formulation, a combination of literature studies and interviews has been conducted. The 

literature studies were done first, to get good knowledge on the subject for further work. 

Interviews have then been done, mainly with Andrea Haag, environmental manager at OKQ8. 

In the interviews it has above all been discussed what types of CSR work OKQ8 does and 

what plans they have for the future concerning CSR. 

OKQ8 divide their CSR work in different scopes. The company, suppliers and customers are 

the three scopes that they use. These can be affected in different amounts and ways. The 

difficulties and eventual problems differ also. When CSR work is done inside of the company 

much of the problems are related to the economical winnings. In first hand OKQ8 is a 

company driven by profits and must focus on that the business is economically viable. In the 

part concerning the customers the problem is such that they cannot choose the products for 

the customer. You can have an environmentally alternative in the selection, but it is always 

up to the customers to make the choice of paying more for such an alternative. 

The conclusion shows that OKQ8 works with CSR in different areas and that the problems 

vary within these. 
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1. Introduction 

The use of fossil fuel, like petroleum, is today something that most people take for granted. 

Even though we all know that the emissions from the usage is hazardous for the 

environment. In Sweden there are goals set that are shaped to lower the influence of fossil 

fuel in the future (Naturvårdsverket, 2012). There is however nothing said about who the 

responsibility lies on when it comes to fulfilling the goals. This leads to a situation where 

companies in all industries have to take initiative on their own, to lower the emissions of 

greenhouse gases.  

One industry that is closely related to the source of the problem is the petroleum industry. 

These companies distribute the petroleum that make our means of transport work and you 

might therefore say that much of the responsibility lies on them. The purpose of the report 

is to investigate what a specific company in the petroleum business does for the 

environment and what challenges they meet in their CSR work. 

2. Background 

In this chapter the reader will be given a basis about the current environmental goals for the 

world which will be broken down on national level and then industry level. This will then 

lead to the question formulation and the purpose. 

2.1 Environmental goals 

At the climate conference in Cancun the year 2009 all of the industrial countries, named 

Annex 1 countries, decided to take on the task of creating an environment plan to reach the 

goal of lowering the total release of greenhouse gases the following years. To be able to 

decrease the steady rise in temperature the world would have to decrease the emission of 

greenhouse gases with 44 billion tons equivalent of carbon dioxide. 
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Figure 1. Global emissions (Naturvårdsverket, 2012). 

This was put forward in the European commission which decided on a road map for the 

member countries to decrease their emission by the year 2050. The plan was to decrease the 

emission from the European Union with 80 percent (European Council, 2009). 

Most Annex 1 countries of the European Union have begun working on their own road 

maps to reach the goal. Sweden had an environment quality policy put forward by the 

government in the year 2002. This policy was revised after the new goal from the European 

Union was released. The new goal is named “the vision of a Sweden without any 

greenhouse gas emissions”. This means that Sweden will by the year 2050 have a net 

release of zero concerning the emission of greenhouse gases. This should be accomplished 

by lowering the net emission inside of the country to zero or using the market for carbon 

dioxide emission rights. 

One of the studies performed on the subject was put forward by KTH and Naturvårdsverket 

(Naturvårdsverket, 2007).
 
This study is divided in different sectors to analyze the impact of 

them on the environment. Then the study suggests different scenarios for and how these 

would affect the different sectors. The different scenarios suggest a hypothetical future 

concerning a few factors. Four of the different factors affect the transport sector. The 

Swedish transport sector stands for 35 percent of the greenhouse gas emissions in Sweden 

(Naturvårdsverket, 2012).
 
The sector has had a steady rise in emissions for both flight and 

heavy traffic. The factors that are discussed in the scenarios are average travel by car, flight 

and collective transport per person per year, and how many billion ton-km of transport in 

the heavy traffic per year. The different aspects on the scenarios are shown below in table 1 

taken from the study. 
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Table 1. Future environmental scenarios 
 

 1. Material 

Consumption 

high / Bio-Low 

2. Material 

Consumption 

high / Bio-High 

3. Service 

Conumption 

High / Bio-Low 

4. Service 

Conumption 

High / Bio-High 

5. Increased 

spare time 

and lower 

consumpton / 

Bio- Low 

Values  Increased 

health-

consciousness 

 Increased health- 

consciousness 

 

Work hours As before As before As before As before 25% lower 

than before 

Travels Heavily 

decreased travel 

by flight 

Heavily 

decreased travel 

by flight 

Lower car 

ownership and 

travel by car 

Lower car 

ownership and 

travel by car. 

Increased travel 

by bicycle 

Lower car 

ownership and 

travel by car 

Typical 

Consumption 

Cars, large 

living areas, 

home 

electronics, 

boats, meat and 

fish 

Cars, large 

living areas, 

home 

electronics, 

boats, lots of 

vegetarian food 

Flight travels, 

take out food 

(meat and fish), 

spa visits, 

cinema, 

craftsmans help 

Flight travels, 

take out food 

(vegetarian 

food), spa visits, 

cinema, 

craftsmans help 

Train travels, 

domestic food, 

do-it-yourself 

tool and used 

products 

Shifts in 

systems 

- Plug-in 

hybrids 

- Passivehouses 

- Virtual 

meetings to 

replace flights 

- Biofuel for 

cars 

- Passivehouses 

- Virtual 

meetings to 

replace flights 

- City planning 

for walking, 

bicycles and 

collective 

transports. 

- Electrified 

travels 

- IT for 

funktional 

availability 

- Shared car 

ownership 

- City planning 

for walking, 

bicycles and 

collective 

transports. 

- Shared car 

ownership 

- Biofuel for 
flight and cars 

- Lower 

worktime and 

consumption 

- Shared car 

ownership 

- City planning 

for walking, 

bicycles and 

collective 

transports. 

- Slower 

flights 

 

As written, a lot of typical factors in the future scenarios are dependent on the change of the 

current system for travels. An interesting fact here is that there is not a lot of dependence in 

development of future technology but more a change of the current approach to travels. 

This would mean that the change has to be in form of sustainable systems for society and 

the infrastructure of Sweden. According to the models of the European commission and the 

IEA (International Energy Agency) these kinds of changes in the infrastructure is possible. 

If Europe would change the structure of the commercial model used today it would increase 

the investment cost for each country by just a couple of percent of the BNP. This would 

result in a lower energy cost and thus returning the investment (Naturvårdsverket, 2012). 
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2.2 Choice of industry and company 

The sector that will be investigated in this report is the transport sector since it is the second 

biggest culprit in the release of greenhouse gases. This sector is one that will have the 

biggest change according to the plan put forward. According to this plan the transport 

sector would have to change in these four points (Naturvårdsverket, 2012). 

 

● More efficient combustion engines. 

● Mostly usage of electric- and hybrid cars after 2030. 

● Bio fuel in heavy traffic and air traffic after 2030. 

● Mostly usage of fuel cells after 2030. 
 

Notable here is that there should not be any use of regular petroleum fuel after the year 

2030. Also in the road map there were no goals or requirements made for the petroleum 

companies in Sweden. The only thing written in one of the plans is that if the complete 

change towards electric cars isn’t possible and the usage of fuel still is needed, this should 

be some kind of renewable fuel (Naturvårdsverket, 2012).
 

Sweden has five major companies in the petroleum market. These are OKQ8, Preem, 

Statoil, ST1 and Shell. Then there are minor companies that make up about 25% of the total 

gas stations in Sweden (SPBI, 2012). 
 

Table 2. Distribution of gas stations in Sweden 2011. 
 

OKQ8 Preem Shell ST1 Statoil Others 

730 390 328 200 466 771 

The company that will be focused on in this report is OKQ8. This is because it is the 

biggest company when counting the number of gas stations. OKQ8 has always been the 

pioneers in environmental engagement. They have been first when it comes to introducing 

several more environmental friendly alternatives such as the first gas station that offers 

biogas, the first company that uses 5 percent ethanol in all 95-octane gasoline sold to 

customers and building the biggest ethanol station in Europe (OKQ8, 2012). 
 

“To ensure a sustainable future has always been a priority for us. As early as 1985, Q8 

was first in Europe with unleaded gasoline.” 

Hussain E. Esmaiel, chairman at OKQ8 
 

Another reason of the choice is that the company’s ownership structure is such that 50 

percent is owned by OK economical organization, with its 1 million members, and the other 

50 percent owned by the state of Kuwait (OKQ8, 2012). This could raise an interesting 

difference in opinion concerning how much focus the owners put on CSR.  Also another 

reason which makes OKQ8 more interesting than other similar companies is that they 
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recently got the highest ranking in the industry concerning perceived CSR work. This 

research conducted by IDG Research group and Ipsos, asked 8000 people to rank 200 

different companies when thinking about their work for environment and social 

responsibility (Sustainable Brands, 2012).
 
The research used the UN’s definition of 

environment and social responsibility. See Appendix 1 for the full explanation. 

2.3 Question formulation 

This stands as the background why the report will be focused on one of the petroleum 

companies of Sweden. As they are a provider of petroleum products (gasoline, diesel and 

ethanol), their future will bring a lot of changes to their business model. And as they have 

no written requirements or goals for them, it will be very interesting to investigate closer on 

what kind of CSR work the industry does and what problems the future brings. Hence the 

question formulation that this report will try to answer is: 

“How can a company meet the expectations regarding CSR and what challenges do they 

face?”. 

2.4 Purpose 

Reading through this report the reader will; get an understanding about the CSR work of a 

petroleum company in Sweden, learn about different challenges in the industry concerning 

CSR and suggestions for improvement. 

3. Theory 

In this chapter the theory behind CSR (Corporate Social Responsibility) will be discussed. 

It will give the reader the information needed to understand what is discussed during the 

empiric chapter in this study and later on the discussion and analysis. 

3.1 Definition of CSR 

Lately there has been a lot of discussion about how to define CSR (Båge-Friborg, 2012). The 

concept of CSR is the idea that companies should take responsibility for their societal 

impact, broken down into an economic, environmental and social perspective. Since this is 

a diffuse definition, there is often confusion about what is really meant by CSR, especially 

since many companies sometimes choose to make their own definitions. 

The European Commission launched their views on what defines CSR and this new 

definition was put forward in October 2011. This is the first time in 10 years that the EU 

Commission changes its definition of CSR. The European Commission (2011, pp.6) states 

that the definition of CSR is “the responsibility of enterprises for their impacts on society. 

For a company to be able to integrate this into their strategy they need to: have a process to 

integrate social, environmental, ethical, human rights and consumer concerns into their 

business operations and core strategy in close collaboration with their stakeholders, with 

the aim of: 
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     Maximizing the creation of shared value for their owners/shareholders and for their 

other stakeholders and society at large. 

     Identifying, preventing and mitigating their possible adverse impacts”. 

This is the definition of CSR that will be used throughout the study. 

3.2 Ethical approach 

In Grankvist’s book “CSR i praktiken”, he also identifies another dimension when it comes 

to CSR. This can occur when facing the task of having an enterprise maximizing the 

economic value and still working for an environmental and social responsibility. Often 

these factors will be put against each other and a new dimension arises; the ethical one. 

When thinking about this dimension, one must take accordance to what affect and action it 

will have on the other factors. This is mostly connected to the environmental effect of a 

decision. An enterprise has to take into consideration the ethical aspect connected to the 

environment. Not knowing if an activity has negative consequences for the 

environment, but decisions should assume the possibility that there are (Grankvist, 2009). 

3.3 Sustainability 

When discussing sustainability, one definition is that at the core of sustainable development 

one must consider three factors; society, the economy and the environment. These factors 

are inter-related in such a way that one cannot focus on a single one. If this is done history 

has shown that this eventually will lead to failure (OECD, 2008). What is interesting here is 

that there is a clear connection between the definition of CSR and sustainability. It is 

certain that when discussing one the other must be included. 

4. Methodology 

In this chapter the reader will read about the method chosen to answer the question 

formulation and why this method was chosen. 

4.1 Theory studies 

The background and theory part of this report is based on literature studies. This was 

regarded the best way to obtain information needed for the study. The choice of making a 

literature study for this report was needed to get a good ground of knowledge for the latter 

part of the study. The writers began their work by searching for information about the 

current environment goals in Sweden using Google Scholar and the library at KTH. At this 

time there was a lot of information found on the subject in form of different reports on the 

Swedish road map for environment work. These reports were used as a base for the 

theoretical part of this study. After going through the different reports the final question 

formulation was formed. 

4.2 Interviews 

To get the information needed to answer the question formulation and fulfill the purpose of 

the report, a series of interviews was conducted with people from the petroleum industry. 

There has been a total of three interviews. One with the CEO of the Swedish petroleum and 
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fuel institute of Sweden, abbreviated SPBI. This interview gave a lot of knowledge about 

the industry and laid the groundwork for discussion part of the study. The two other 

interviews were conducted with the environmental manager, Andrea Haag, at OKQ8. After 

discussion with employees at OKQ8 it was regarded that she was best suited to answer the 

different questions raised in the study. 

4.3 Interview questions 

The questions for the interviews with Andrea Haag were divided into different areas. These 

were the major areas that had given interest for discussion when conducting the literature 

studies. The areas are: 

 What kind of CSR work does OKQ8 do and how is it executed. 

 Is there a difference in regarded value to the CSR work from different stakeholders 

in the company. 

 How does the environmental goals from the Swedish government affect the CSR 

work that OKQ8 does. 

 What kind of plans in terms of sustainability does OKQ8 have to try to reach the          

vision of a Sweden without any greenhouse gas emissions by the year 2050. 

When conducting the interviews the questions were more directed in the way of how and 

why and not what, trying to get an understanding of the reason behind the work done. There 

is a difference in a law issued by the Swedish government and goals set for the future, and 

because of this it was more interesting discussing if OKQ8’s environmental work is done 

because they have to or if they want to. 

4.4 Limitations 

In this study the writers has touched the subject on ethics in CSR. Because of the limitation 

of words in the report this subject will not be investigated deeply. For further studies one 

could bring in more theory about moral ethics and connect this to decisions and actions in 

the industry, especially considering OKQ8 selling an environmentally hazardous product. 

In future studies one could try to interview more companies to get a better understanding of 

the challenges in the industry, as there surely is a difference in CSR work and what 

difficulties the individual companies face. But in this study the writers has chosen to focus 

on one company for a more deep understanding of the work they do.  

5. Empirics 
 

In this chapter the result from the interviews will be presented. It will be presented using 

the same model as OKQ8 uses.  

5.1 The scope model 

When discussing sustainability and environmental effects OKQ8 has divided the company 

into 3 scopes. Scope 1 is the company itself and this scope is the one that they can affect 
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directly by making changes. For example they strive to lower the carbon dioxide emissions 

from their rental cars by replacing the old cars with new ones every one to two years. 

Another thing being done is lowering the carbon dioxide emissions from their own 

transports of fuel. The goal is to lower the emissions from the transports by 25 percent by 

2015. There are several things that are done to achieve this; OKQ8 uses their own trucks 

that uses environmentally friendly fuels, the truck drivers are educated in how to drive eco- 

friendly and the tires are switched to tires with lower rolling resistance, which leads to 

lower emissions.  

One of the projects in scope 1 that OKQ8 has been talking a lot about is the sustainable gas 

station that opened in Häggvik on January 13 2012. This station is the first in Sweden with 

charging stations for electric cars. 

“The premise is that OKQ8 Häggvik can be operated with minimal environmental 

impact. Although the initial construction cost is higher than at other gas stations we are 

confident that the station, which principally is energy self-sufficient, will hold its own 

economically.” 

 Andrea Haag, Environment Manager at OKQ8 

This station is a concept station which right now is unique in Europe. It has features such 

as being built by renewable material, a system turning rainwater into water for the car 

washes and solar panels. After some time the station will be evaluated and parts that are 

deemed successful might be implemented into OKQ8’s regular stations. 

Scope 2 is all of OKQ8’s suppliers and entrepreneurs. In this scope they have no direct 

effect on what their suppliers or entrepreneurs do, but they can state certain demands when 

contracting with them. It can be demands about the partner lowering emission when 

delivering the goods or not using a certain substance in their daily work. For example they 

have as a general rule that all the companies that they work with should follow the UN’s 

ten principles as seen in Appendix 1. 

Last but not least there is scope 3. This scope is entirely consistent of OKQ8’s customers. 

These cannot be affected on nor can any demands be set, but what they can do as a 

distributor is to inform and communicate to the customer what environmental impact 

certain products have. Much of their work in sustainability is about having environmentally 

friendly products available in their selection. It is also important that the customers know 

about these products and that there are alternatives to products that are harmful to the 

environment. By making the customers more aware of their choices OKQ8 hopes to 

achieve that 12 percent of the fuel sales consists of eco-friendly fuel before 2015. This goal 

is a sub-target to the goal to achieve a vehicle fleet that is not dependent on fossil fuels by 

2030. 
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5.2 Responsibility 

As a company in the petroleum business OKQ8 has a big part in the climate changes. The 

fossil fuels that OKQ8 sell, along with several other companies, has a great impact on the 

climate (SPBI, 2012). However, OKQ8 takes responsibility for their actions and tries to 

make up for it by doing lots of environmental work. They have a lot of goals set inside of 

the company that are influenced by the goals set by the Swedish government. What can be 

said about these is that the goal of 2050 is not on the map for OKQ8. They have set goals 

for 2030 trying to match the ones set by the Swedish government. The goals are mostly in 

terms of sustainability for the company, planning on what kind of fuel they will sell in the 

future. 

When discussing who the responsibility lies on, OKQ8 are well aware of that scope 3 is the 

one with the most impact on the environment. But they also feel that this scope is the one 

that they themselves have the least power over to change. To change the behavior of the 

people there has to be actions taken from higher instances. The politicians have set all of 

these road maps and goals for Sweden but have not made a lot of actions to follow up on 

these goals. Because when it comes down to facts, most people are only interested in one 

thing when buying fuel; the price. What OKQ8 can do is to inform the people of the 

environmentally friendly alternatives but they cannot choose for the customer. OKQ8 

knows there can always be more done, but they also have a responsibility towards the 

owners of the company. It has to be economically viable or the company would not survive. 

When looking closer on the industry itself OKQ8 sets itself aside by being interested in all 

areas of the company when it comes to CSR work. Andrea says that only the customers can 

tell you if the company does good work in this area. And of course she was very happy 

about the fact that they are best in the industry for the second time in a row according to 

Sustainable brands. 

5.3 Owners’ opinion 

According to Andrea the owners of the company, OK economical organization and KPI 

(Kuwait petroleum international), have different views on what is important considering 

environmental work. Luckily they balance each other out quite nicely. OK is more 

interested in questions about the environmental impact and the responsibility of the 

company. Whereas KPI emerging from a refinery type of industry, they are much more 

interested about the safety and security of workers in the company. 

6. Discussion 

In this chapter the writers will connect the theory with the empirics, tying together the 

whole study. 
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6.1 Difficulties within the scopes 

When looking at the different scopes it is clear that the difficulties between them are quite 

different. In scope 1 it can easily be determined that the factors of environment are weighed 

against the economical factor. Using Häggvik as an example Andrea said that the project 

had higher initial cost than a regular station, but instead the environmental footprint is 

lower. In this example OKQ8 puts the environment first and the profits second, whereas 

historically it is the other way around (OECD, 2008). This is a common difficulty when 

looking at CSR work within the company.  

Scope 2’s difficulties are more directed in the way of a big distributor demanding too much 

of their subcontractors. When communicating to these, OKQ8 must be clear with the 

intentions of their demands. It is very important as a bigger company not to take advantage 

of minor ones in these kinds of questions (Båge-Friborg, 2012). Andrea says that a general 

rule for their subcontractors is that they should follow the UN’s ten principles. Since these 

principles are quite fundamental in the western world the writers feel that the demands are 

reasonable. Hence in this scope the factors weighed in when it comes to CSR work are 

questions about fair competition in the industry, as well as the environmental factor stating 

certain environmental demands when contracting with other companies. 

Scope 3 is made up by all the customers of OKQ8. This scope is the one making the most 

impact on the environment. Even so it is also the one that OKQ8 has the least power over. 

When weighing in the factors of CSR; social, economic and environmental, this scope is 

the most difficult one to prioritize the factors. This is when the fourth dimensions discussed 

by Grankvist comes in; the ethical one. A company such as OKQ8 must consider the fact 

that they are selling a product which is very much necessary for society but at the same 

time is the second biggest culprit when it comes to greenhouse gases. Here the CSR work is 

much more about trying to inform the customer of alternatives to the products used today. 

For some products, say coffee, this is easier since it is just a small choice for the customer 

to pick a fair-trade stamped coffee. But when it comes to fuel this decision is much harder 

to make. In this area the difficulty is that OKQ8 cannot make the choice for the customer. 

Customers often choose what is the cheapest and most cost effective for them. OKQ8’s 

CSR work is hindered by this fact and thus this scope must see changes in ways of 

decisions or actions from higher instances such as politicians. 

6.2 On whom lies the responsibility? 

When discussing about the difficulties in the industry the question of responsibility arises. 

OKQ8 can state that since they are in the latter parts of the supply-chain and in a part of the 

industry that can’t be changed easily, they don’t have any responsibility in changing the 

current system. OKQ8 might not have the ability to change easily but must keep working 

with CSR to do so. 
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Beforehand the writers had no idea about the road map and the goals for Sweden. OKQ8 

assured us that they, as well as the industry, are working on trying to inform their customers 

about the importance of choosing environmentally friendly products. Even so the writers 

are determined that the industry or the Swedish government must improve the information 

and communication to society about the work needed to be done to reach a sustainable 

future. Because the structure of the government is such that processes amending change are 

often conservative there has to be pressure from the outside. This can come from visionary 

individuals, groups or the industry itself until public opinion and political support is 

reached (OECD, 2007). Until this is achieved scope 3 will not see the change needed and 

will stay stagnant. 

6.3 What can OKQ8 do? 

The discussion about CSR has shown that there are some difficulties in the area. These are 

quite fundamentally different and must be approached in a variety of ways. When looking 

at scope 1 and 2 OKQ8 have to be able to weigh the CSR factors against each other and 

also consider the ethical factor. This is of course easier said than done. 

“The station (Häggvik) is our contribution to the renewal of the fuel industry, to show 

that there is so much more to do than simply develop renewable fuels and 

environmentally friendly products.” 

Göran Lindblå, Chairman of OKQ8 

Göran says an important thing here, that OKQ8 can do more for the industry than trying to 

sell renewable fuels and environmentally friendly alternatives. This can be in form of 

information and communication to aid the customer’s choice because OKQ8 cannot make 

this choice for the customer. Another way is pressuring the politicians to help the industry 

by regulations or measures assisting OKQ8 in their CSR work concerning scope 3. 

According to the theory, investments in a new commercial model would lower the energy 

cost for the country and later on returning the investments (Naturvårdsverket, 2012). 

7. Conclusion 

There has been a lot more focus on the environmental work of Sweden after the new goals 

were set (Naturvårdsverket, 2012). Looking at the CSR work of OKQ8 we have seen that 

they face a great deal of challenges. These difficulties are connected to the factors defining 

CSR, mostly the choice between the economical and the environmental factor. 

In classic entrepreneurship economical winnings has been the most important factor. In 

today’s business there is a different story. One must always consider the society, 

environment and economical factor to reach a sustainable future. This study has shown that 

a company in the petroleum industry faces a lot of difficulties when it comes to CSR work 

and that these difficulties need to be handled in different ways. Our main contribution is 
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presenting the scope model that OKQ8 uses and discussing the different aspects of these 

scopes. This is done by tying down the theory behind CSR and sustainability to the scopes. 

Our breakdown creates an understanding on a basic level about the work OKQ8 puts into 

CSR.  

In scope 1 and 2 OKQ8 has more clear goals about what needs to be done. This is because 

they have more influence over the outcome of their work in these scopes. In scope 3 this is 

a bit harder since there are other external factors that affect the customers, like the price of 

fuel. We have given examples on solutions that would help OKQ8 in this scope. For future 

research we suggest looking closer on customers’ behavior and how these can be 

influenced. It would be interesting to find out when the social and environmental factor 

outweigh the economical.  

After this study, our closing thoughts are that work has to be done to reach the current 

environmental goals of Sweden. The industry we have studied is one that often gets pointed 

at when discussing the environment. But we have come to the insight that every person, 

company, enterprise and country has to look to themselves on what they can do for work 

concerning social and environmental responsibility. 
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Appendix 1 

The UN Global Compact's ten principles in the areas of human rights, labour, the environment 

and anti-corruption. 

Human Rights 

  Principle 1: Businesses should support and respect the protection of internationally 

proclaimed human rights; and 

  Principle 2: make sure that they are not complicit in human rights abuses. 

Labour 

  Principle 3: Businesses should uphold the freedom of association and the effective 

recognition of the right to collective bargaining; 

  Principle 4: the elimination of all forms of forced and compulsory labour; 

  Principle 5: the effective abolition of child labour; and 

  Principle 6: the elimination of discrimination in respect of employment and occupation. 



Environment 

  Principle 7: Businesses should support a precautionary approach to environmental 

challenges; 

  Principle 8: undertake initiatives to promote greater environmental responsibility; and 

  Principle 9: encourage the development and diffusion of environmentally friendly 

technologies. 

Anti-Corruption 

  Principle 10: Businesses should work against corruption in all its forms, including 

extortion and bribery. 


