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Podcast Discovery in Sweden: Insights to Design Recommendations

IDA CARLSSON
This thesis investigates podcast discovery behaviors among Swedish listeners to provide actionable design recommendations

for enhancing podcast interfaces. Collaborating with PlayPilot, a streaming guide, the study employs a mixed-methods approach,
combining quantitative data from structured surveys with qualitative insights from user interviews. Findings reveal that personal
and social recommendations significantly influence podcast discovery, often surpassing algorithmic suggestions. Users express
a strong desire for more sophisticated search functionalities, advanced filtering options, and better social integration within
podcast platforms. Based on these insights, the thesis proposes design enhancements, including personalized discovery features,
community-driven elements, and streamlined user interfaces. These recommendations aim to create a more intuitive and engaging
podcast discovery experience. By addressing the identified user preferences and pain points, this research offers contributions to
improving podcast interfaces and supporting user-centered podcast discovery in Sweden.

SAMMANFATTNING

Denna studie undersöker hur svenska lyssnare upptäcker podcasts och ger designrekommendationer för att förbättra podcast-
gränssnitt. I samarbete med PlayPilot, en streamingguide, använder studien en blandad metodik som kombinerar kvantitativa
data från strukturerade enkäter med kvalitativa insikter från användarintervjuer. Resultaten visar att personliga och sociala
rekommendationer har en betydande inverkan på hur podcasts upptäcks och ofta överträffar algoritmiska förslag. Användarna
uttrycker en stark önskan om mer sofistikerade sökfunktioner, avancerade filtreringsalternativ och bättre social integration inom
podcastplattformar. Baserat på dessa insikter föreslår studien designförbättringar, inklusive personliga upptäcktsfunktioner,
community-drivna element och enkelt användargränssnitt. Dessa rekommendationer syftar till att skapa en mer intuitiv och
engagerande upplevelse för att upptäcka podcasts. Genom att adressera de identifierade användarpreferenserna och utmaningarna
bidrar denna studie till att förbättra podcastgränssnitt och stödja användarcentrerad upptäckt av podcasts i Sverige.

CCS Concepts: • Human-centered computing → User studies; User interface design; Empirical studies in HCI; Interaction design;
Empirical studies in interaction design.

Keywords: podcast, discovery, user research, user behavior, podcast discovery, media discovery

Nyckelord: podcast, upptäckt, användarforskning, användarbeteende, poddupptäckt, medieupptäckt

1 INTRODUCTION

This section introduces the thesis, which investigates podcast discovery behaviors in Sweden, aiming to provide actionable design
recommendations to help users find new podcast content. It highlights the project’s collaboration with PlayPilot and outlines the
main research questions and limitations of the study.

1.1 Project Introduction

Podcasts, with their expansive array of content and diverse producers, present a significant challenge for users seeking topical
relevance among the vast options available [20, 40]. This issue is especially relevant as podcasts, originally known as audio
blogs in the 1980s, have evolved into a complex digital medium [36]. The diversity of content often requires users to invest more
time in finding something that captures their interest [40]. Defined as digital audio or video file series available for streaming or
downloading, podcasts cover a wide range of topics, including news, entertainment, education, storytelling, and interviews [6].

As the podcast market continues to grow, the importance of effective discovery mechanisms becomes increasingly clear.
According to research conducted by Spotify (2022) [2], 54% of the Swedish population between the ages of 18-79 are active
podcast listeners. Major platforms like Apple Podcasts, Audible, Spotify, and YouTube rely heavily on recommender systems to
aid listeners [15]. However, recent research highlights a shifting landscape in how users discover podcasts, with a significant
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portion of listeners finding new podcasts through cross-recommendations or personal networks, challenging the efficacy of
traditional recommendation systems [10, 13, 15].

This dynamic underscores the difficulties listeners face in navigating platforms to find unique and appealing content, com-
pounded by current streaming interfaces that often provide limited information, thus constraining exploration beyond established
listening habits [36]. Unlike the extensive research conducted on music discovery interfaces [22, 24, 34], the realm of podcasts
remains comparatively understudied, especially in Sweden.

This thesis aims to bridge the gap by exploring podcast discovery habits in Sweden and providing actionable design recom-
mendations for podcast interfaces based on user research. Through surveys and user interviews, this research seeks to understand
how Swedish listeners discover podcast content and identify opportunities for enhancing discovery experiences. By focusing on
user-centric design grounded in thorough user research, the study offers recommendations that can be implemented to create
more intuitive and engaging podcast platforms.

1.2 PlayPilot

This thesis is conducted in collaboration with PlayPilot, a streaming guide launched in 2015 that operates in 26 countries. The
findings from this research can be used to improve PlayPilot’s podcast application by developing design enhancements that
improve user engagement in discovering podcasts. PlayPilot has provided design resources that will assist in the creation of
prototypes for potential use in their services. [1]

1.3 Problem Statement

Current interfaces for podcast discovery heavily rely on algorithms that do not fully reflect user behavior. Studies indicate
that users prefer discovery through personal networks and cross-recommendations [15] [13], suggesting a disconnect between
interface design and actual user practices. Additionally, there is a lack of specific research on Swedish users. This motivates the
following research questions:

∙ How do individuals typically discover podcast content in Sweden?
∙ How can findings from a user study on podcast discovery be transformed into actionable design recommendations to

enhance discovery?

1.4 Limitations

This study focuses on Swedish podcast listeners, thus narrowing its demographic scope and limiting broader generalizability. It
specifically investigates how this group discovers podcasts, excluding wider accessibility issues within podcast platforms that
could affect users with disabilities. Furthermore, the study is limited by the relatively small population sample, which may not
represent the broader podcast listener demographic in Sweden. This constraint further affects the generalizability of the findings.
Additionally, the research only includes participants who have previously listened to podcasts, thereby excluding insights from
individuals who have never engaged with podcasts. This focus on existing listeners could introduce a bias, as it does not account
for the discovery challenges and user interface needs of potential new podcast users.

Additionally, there are considerations regarding the potential influence of the company or supervisors associated with this
research. While there is a possibility that their perspectives and interests could shape the study’s focus or interpretation of results,
care was taken to maintain objectivity and independence throughout the research process. The methodology was designed to
minimize bias by ensuring diverse representation within the sample and employing standardized data collection techniques.
Clear and transparent communication was maintained with the supervisors to address any potential conflicts of interest, thereby
mitigating undue influence on the study’s outcomes.

Another limitation pertains to the international nature of the literature reviewed in this study, despite its specific Swedish
focus. While the international literature provides a broad context and comparative insights, there might be unique aspects of
Swedish podcast consumption that are not fully captured by these sources. This could lead to a mismatch between the theoretical
framework and the specific cultural and behavioral nuances of Swedish listeners. To address this, efforts were made to include
relevant Swedish studies and data where available, but the reliance on international literature remains a factor that could affect
the applicability of some findings to the Swedish context.

Moreover, AI has been used as a complement to write this thesis and handle the data provided. While AI tools can offer
significant efficiencies and enhance the depth of analysis, they were used to support rather than replace critical human judgment.
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The use of AI was carefully managed to ensure accuracy and relevance, but the inherent biases and limitations of AI algorithms
should be considered when interpreting the findings.

In summary, while this study offers valuable insights into podcast discovery among Swedish listeners, it is essential to
acknowledge these limitations. The potential influence of associated companies or supervisors, the international flavor of the
literature, the focus on existing podcast listeners, the relatively small and specific sample size, and the use of AI as a complement
all contribute to constraints on the broader applicability and generalizability of the results. Future research could benefit from
larger, more diverse samples, and a broader inclusion of non-listeners, as well as a more extensive incorporation of locally
relevant literature to enhance the robustness and relevance of the findings.

1.5 Sustainability

The scope of sustainability in this work is primarily centered on enhancing digital infrastructure and fostering community
engagement through improved podcast discovery mechanisms. This aligns with the Sustainable Development Goals (SDGs) set
by the United Nations in 2015 [16].

By advancing the usability and functionality of digital podcast platforms, this research supports SDG 9: Industry, Innovation,
and Infrastructure [16]. This goal emphasizes the development of resilient infrastructure and the promotion of inclusive and
sustainable industrialization and innovation. Through the integration of advanced filtering options, personalized recommendations,
and social listening features, this study encourages the continuous improvement and innovation of digital media platforms,
thereby supporting technological advancement and making diverse content more accessible.

Additionally, this research contributes to SDG 11: Sustainable Cities and Communities, which aims to make cities and human
settlements inclusive, safe, resilient, and sustainable [16]. By incorporating features such as user reviews, ratings, and discussion
forums, the study promotes social interaction and community-driven content. These elements help build connected and engaged
communities, ensuring diverse voices and content are accessible to all users. Enhancements in personalization and filtering
features contribute to making digital spaces more inclusive and engaging for everyone.

Although this study does not focus on accessibility, ensuring that all community members, including those with disabilities,
can access and benefit from digital resources is crucial for true social sustainability. Future research should investigate the
accessibility of podcast platforms for users with visual, auditory, and other disabilities to ensure inclusivity, aligning with the
objectives of SDG 11.

2 LITERATURE REVIEW

This section provides a comprehensive overview of the existing literature on the evolution of podcasts, their discovery mechanisms,
and the behaviors influencing how users find new content. It delves into the dynamics of digital media platforms and the role of
user-centric research in enhancing podcast discovery experiences, setting the foundation for the study’s focus on improving
interface design based on user behavior and preferences.

2.1 Introduction to Podcasts

Podcasts are digital audio or video file series that users can stream or download to consume episodic content, such as news,
education, entertainment, and interviews [32]. The term "podcast", combining "iPod" and "broadcast," reflects its evolution from
early "audio blogs" in the 1980s to a widely accepted digital medium today [36]. Initially a niche hobby, podcasts have grown
into a mainstream media channel, providing content creators with a direct platform to reach their audience, bypassing traditional
media gatekeepers [36].

2.2 Current State of Podcast Discovery Interfaces

The mechanisms through which users discover podcasts have evolved significantly with the advancement of digital media
platforms. Primarily, discovery occurs through three main channels: algorithmic recommendations, search functions, and
browsing categories within platforms such as Spotify, Apple Podcasts, and Google Podcasts [38]. Algorithmic recommendations
leverage user data to suggest podcasts based on listening habits and preferences [23, 27]. Search functions allow users to find
podcasts by entering keywords related to topics of interest, while browsing lets users explore curated categories and lists, such as
’Top Charts’ or ’New Releases’ [26].

To address the growing complexity of podcast discovery, recent research by Huber et al., (2022) [15] highlights innovative
approaches to enhancing recommendation systems, focusing on user-centered metrics and diversity labels to better match user
preferences.
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Many users frequently turn to search engines to find specific episodes or shows, making the internet a critical tool in the
podcast discovery process [20]. Podcast platforms like Apple Podcasts, Spotify, Audible, and YouTube have implemented
sophisticated recommender systems to assist users in discovering new content [23]. However, recent research indicates that these
recommendation systems often struggle with accuracy and relevance [20]. Traditional recommendation systems may not always
be effective as users increasingly find new podcasts through personal networks and social recommendations [15].

Advertisements, both traditional (web, TV, radio ads) and cross-podcast promotions (where podcasts promote other podcasts),
also contribute significantly to how users find new content [20]. These ads can effectively reach a broad audience and introduce
listeners to new shows they might not have discovered otherwise [20].

Another common method of discovery is through subscriptions and following [20]. Users can subscribe to a podcast they are
interested in and follow their favorite creators to receive notifications about new episodes [20, 23]. This method ensures that
listeners stay updated with content from their preferred shows and creators [23].

However, the effectiveness of these discovery interfaces varies. Studies often highlight the efficiency of algorithms in connecting
users with content that aligns with their past preferences, yet they also point to a potential over-reliance on these systems [11, 35].
This can lead to a lack of diversity in recommendations, known as the "filter bubble" effect, where users are repeatedly exposed
to similar content, stifling the discovery of new and varied podcasts [29]. Furthermore, search functions may be limited by the
user’s ability to specify what they are looking for, which can hinder the discovery process if users are not aware of the exact
terms or names related to desired content [29].

Critiques also focus on the categorization within browsing interfaces, which can be too broad or not reflective of the specific
interests of users, making it challenging for them to discover podcasts that truly capture their interests [40].

2.2.1 Social Influence in Discovery. Recommendations from friends and family often carry more weight than algorithmic
suggestions, as users are more likely to trust and try a podcast suggested by someone they know [31]. Studies underscore that
word-of-mouth and social media sharing can greatly expand a podcast’s audience, highlighting the community’s role and social
networks in the discovery process [21, 39, 42].

Media consumption is inherently social. Historically, media such as television fostered communal experiences, where viewers
would discuss their favorite shows during social interactions [5]. This social aspect persists and remains relevant in the digital
age, evolving with the advent of new media [3].

The significance of social recommendations is supported by data from Webster and Edison [31, 42]. These studies show that
personal endorsements often outweigh automated suggestions because they come with implicit trust and context that algorithms
cannot replicate.

Many listeners find new podcasts through posts shared by other users [20]. This mechanism underscores the power of
community and personal networks in shaping listening habits, reinforcing the importance of social interactions in the discovery
process [20].

2.3 User Research in Podcast Discovery

User research is essential in creating products that align with users’ genuine needs and preferences [17, 18]. This process involves
methods such as surveys, interviews, usability tests, and ethnographic studies to gather both quantitative and qualitative data
[18]. Don Norman emphasizes the importance of understanding user perspectives to ensure the success of design initiatives [28].

While Norman’s emphasis on understanding user perspectives is widely regarded as crucial, some argue that an overemphasis
on user research can detract from other critical factors in the design process [43]. Critics suggest that relying heavily on user
feedback may lead to incremental improvements rather than groundbreaking innovations. Designers should also leverage their
creativity, intuition, and expertise [43].

By leveraging user research, podcast platforms can create more engaging and satisfying discovery experiences [17, 20].
However, there are challenges in applying these insights to podcast discovery. The variability in user preferences and listening
habits makes it difficult to create personalized recommendations that cater to all users. Additionally, the "filter bubble" effect can
limit the diversity of recommendations and hinder the discovery of new and varied podcasts [29].

2.3.1 Case Studies and Their Implications for Podcast Discovery. Several user studies highlight key aspects necessary
for refining podcast discovery interfaces. For instance, Chan-Olmsted and Wang [8] identified that primary motives for podcast
usage—entertainment, education, and convenience—should guide the development of features enhancing content accessibility
and personalization. Liang [23] emphasized the importance of personalized recommendations and adaptive interfaces that evolve
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according to user preferences over time. Carterette’s research [7] on podcast metadata and user interactions provides insights
into how detailed episode descriptions and user ratings can influence podcast discoverability and attractiveness.

2.4 Lessons from Similar Industries

The music streaming industry offers valuable lessons in how user research can inform design, with companies like Spotify
leading the way by implementing features based on user behavior analysis [37]. Digital platforms across various industries
increasingly rely on user research to drive improvements and enhance user experiences [41]. For instance, streaming platforms
like Netflix and Amazon Prime use extensive user data and feedback to refine recommendation algorithms and personalize
content delivery [41].

Netflix’s sophisticated recommendation algorithms personalize the video streaming experience by analyzing viewing habits
and preferences, suggesting content likely to be enjoyed by users, thereby increasing engagement and retention rates [4]. The
success of Netflix’s recommendation system underscores the importance of leveraging data analytics and user behavior studies in
refining content discovery mechanisms [4]. These examples from the music streaming and video streaming industries illustrate
the effectiveness of personalized recommendations and user research in enhancing content discovery.

2.5 Theoretical Framework and Supporting Literature

This study is grounded in the principles of user research, emphasizing the alignment of digital interfaces with user needs and
behaviors. By focusing on user research, this thesis aims to provide design recommendations for podcast discovery that better
align with how users find podcasts. The goal is to support users’ natural discovery habits. This research addresses gaps in
the current understanding of podcast discovery and provides valuable insights for enhancing the discovery process of podcast
listeners in Sweden.

3 METHODOLOGY

This section outlines the research methodology adopted to investigate podcast discovery behaviors in Sweden, aiming to provide
design recommendations for podcast interfaces.

3.1 Method

A comprehensive literature review was conducted using multiple search platforms to establish the theoretical framework for this
study. Academic articles were primarily accessed through the KTH database, supplemented by Google Scholar to encompass
a broader range of scholarly articles. Initial explorations and broader topic overviews were conducted using Google Search,
providing a foundational understanding of key themes. This methodological approach was crucial in developing a well-rounded
theoretical basis for the analysis.

The study employed a mixed-methods approach, combining quantitative data from a structured survey with qualitative insights
from user interviews. This methodology, advocated by Creswell and Clark [9], facilitated a comprehensive exploration of the
research problem in both depth and breadth. Qualitative methods, such as interviews, provided deep insights into individual
experiences and perceptions, enriching the understanding of user behavior with podcast discovery platforms. Quantitative data,
collected through surveys, offered breadth by quantifying patterns and trends across a broader participant base, thereby enhancing
the generalizability of the findings.

Mixed-methods research (MMR) can be resource-intensive, requiring more time, diverse skills, and substantial effort in
integrating different data types. The complexity of managing and analyzing both quantitative and qualitative data raised potential
issues, such as an increased scope of analysis and risk of bias [9]. However, this approach was chosen for its ability to provide a
comprehensive understanding of podcast discovery behaviors. The integration of these methods ensured a robust analysis of user
behaviors and preferences, addressing the complexities of podcast discovery effectively and developing grounded, actionable
design recommendations for improving podcast interfaces in Sweden.

3.2 Quantitative Method

3.2.1 Survey Design & Questions. An online survey was developed to collect quantitative data on how individuals in
Sweden discover and interact with podcasts. The survey was created using Google Forms and included questions designed to
cover the following areas:

∙ Demographic Information: Age, gender, location.
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∙ Frequency and Platforms of Podcast Consumption: How often and where participants listened to podcasts.
∙ Methods of Discovering New Podcasts: How participants found new podcasts.
∙ Factors Influencing the Choice of Podcasts: What elements were important when selecting new podcasts.
∙ Satisfaction with Current Podcast Discovery Interfaces: Participants’ satisfaction levels with existing platforms.

These questions (see Appendix B) aimed to gain a detailed understanding of the podcast discovery process and identify areas
for improvement in podcast interfaces. The survey incorporated various question formats, including Likert scale, multiple-choice,
and open-ended formats. Multiple-choice and Likert scale questions were mandatory to ensure a consistent data set, while
open-ended questions were optional, allowing respondents the freedom to provide additional insights. Participants were informed
at the beginning of the survey that their responses would be kept confidential and used solely for the purpose of this study,
ensuring ethical data collection.

3.2.2 Distribution. The survey was distributed online via social media platforms, forums dedicated to podcast enthusiasts,
word of mouth, and emails to Swedish university student networks. This broad distribution aimed to reach a diverse cross-section
of the podcast-listening population in Sweden, ensuring varied and representative insights into discovery behaviors. However,
this method of distribution may introduce bias, as it relies on the networks and platforms accessible to the researcher, potentially
skewing the sample towards certain demographics or groups who are more active on these platforms. This bias should be
considered when interpreting the survey results.

3.2.3 Data Analysis. Frequency distribution analysis was utilized to identify trends and patterns in podcast discovery behaviors
among Swedish listeners. This method is particularly suited for analyzing survey data, as it helps in summarizing and visualizing
the distribution of responses, facilitating a clearer understanding of the data [14]. The simplicity and direct visualization offered
by frequency distribution analysis were considered key benefits, despite its limitations in depth and complexity of analysis. While
it does not permit the exploration of relationships between variables, its effectiveness in showing major trends and providing
clear, interpretable results aligns well with the exploratory nature of this study [14]. This approach is particularly advantageous
in the early stages of research where identifying general patterns is crucial.

A thematic analysis was conducted on the open-ended responses from the survey and the interviews to extract qualitative
insights. This analysis highlighted common themes, preferences, and challenges faced by users in discovering podcasts. Attention
was also given to their suggestions for improving podcast discovery interfaces, which informed the design recommendations.

3.3 Qualitative Method

3.3.1 Interview Methodology. To delve deeper into user behaviors and decision-making processes in podcast discovery,
seven interviews were conducted using a hypothetical scenario-based approach, guided by Rosson and Carroll’s principles from
Usability Engineering: Scenario-Based Development of Human-Computer Interaction [33]. Each participant was presented with
detailed, realistic scenarios to simulate real-life interactions on podcast platforms, aiming to uncover common user behaviors
and preferences. The scenarios provided insights into users’ behaviors and decision-making processes that might be missed by
more generic questioning, revealing key factors that influence user satisfaction and platform usability.

While this approach offered the advantage of detailed and specific insights, it also presented challenges such as limited realism,
where the hypothetical nature might not fully capture spontaneous behaviors as effectively as real-world testing. Additionally,
variation in participants’ interpretations of the scenarios could impact the depth and reliability of their responses [33]. By
carefully designing relatable and comprehensive scenarios, these issues were mitigated, ensuring the scenarios were engaging
and reflective of genuine user experiences. Despite its limitations, this method was selected for its effectiveness in eliciting rich,
detailed insights, crucial for developing user-centric design recommendations and understanding complex behaviors like podcast
discovery.

The interview questions were based on this technique and expanded on the survey questions to delve deeper into the insights
to answer the research questions.

3.3.2 Interview Guide. The interviews included questions regarding the following areas: initial search strategies, decision-
making processes, exploration of new topics, influence of social media, utilization of platform features, responses to advertising,
influence of reviews and ratings, use of rankings and lists, and community engagement.

3.3.3 Participants. The study involved seven active podcast listeners, ranging in age from 18 to 35, residing in Sweden.
These participants were recruited via the researchers LinkedIn network and group chats from individuals who had previously
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responded to the survey, employing a snowball sampling method. This method facilitated the gathering of interviewees, and
this age group is notably the most predominant demographic among podcast listeners, as reported by Spotify [2]. The gender
distribution among the participants was balanced, including four individuals identifying as female and three as male.

However, potential biases in this sampling method should be acknowledged [30]. Recruiting participants from the researchers
LinkedIn network and group chats may have introduced selection bias, as these individuals might share similar professional
or personal interests, influencing their podcast listening habits [30]. Additionally, the use of snowball sampling might have
further skewed the sample, as participants could have recommended friends or acquaintances with similar podcast preferences
[30]. This limited the diversity of the sample and may not accurately represent the broader population of podcast listeners in
Sweden. Moreover, focusing on active podcast listeners inherently excluded those who have never listened to podcasts, missing a
significant portion of the population whose discovery methods and user experiences might differ substantially. The age range
of 18 to 35, while predominant, also excluded older demographics who may engage with podcasts differently. These factors
collectively limited the generalizability of the study’s findings and should be considered when interpreting the results and their
applicability to the wider Swedish podcast listener population.

3.3.4 Transcription. Each interview was recorded, with four conducted in person and three online via Microsoft Teams.
Transcriptions were completed using Microsoft Teams’ software, and each transcription was meticulously reviewed to ensure
accuracy and familiarity with the data. Initial coding of the transcripts identified significant thoughts and behaviors related to
podcast discovery, focusing on expressions about user behavior, preferences, and challenges, laying the groundwork for deeper
analysis.

3.3.5 Theme Identification and Validation. A thematic analysis approach was utilized [25], combining a hybrid model
of predefined and emergent coding techniques as outlined by Gibbs [12]. This approach facilitated the organization of coded
data into themes reflecting general trends in podcast discovery and appreciation. To confirm the reliability and validity of these
themes, a thorough validation process was implemented, involving cross-referencing the themes with the interview data to
ensure their accuracy and representation of participants’ perspectives, in line with Jacobsen’s guidelines for internal validation
[19]. Throughout the analysis, the entire set of transcribed interviews was systematically reviewed, initially identifying common
themes and subsequently refining and categorizing them. The thematic analysis was conducted using Google Docs, with the
application of color coding to enhance organization. This process ultimately resulted in the identification of five distinct themes.

3.3.6 Ethical Considerations. In conducting the interviews for this research, respecting participants’ preferences regarding
anonymity was crucial. Some potential respondents might decline to participate if anonymity was not guaranteed [19]. Con-
sequently, all participants chose to remain anonymous and were referred to as Respondent 1 (R1), Respondent 2 (R2), and so
forth. Additionally, it was vital to inform participants about the usage of the information they provided. All respondents were
fully aware that the data gathered would be used solely for the study’s purposes [19]. They were informed that they could stop
the interview at any moment if they felt uncomfortable and could request the deletion of their data. Fortunately, no one chose
to withdraw. To maintain the validity and reliability of the study, the focus was on internal and external validation to assess
the quality of the results effectively [19]. This involved selecting interviewees who possessed the necessary qualifications and
experience relevant to the research topic to ensure high internal validity. In conducting this research, significant attention was
paid to ethical considerations. All participants were informed of the study’s purpose and their consent was obtained before
participation. Confidentiality and anonymity were assured, with participants referred to as Respondent 1 (R1), Respondent 2
(R2), etc. Participants were aware they could withdraw at any time without consequences. These measures ensured that ethical
standards were upheld throughout the study, mitigating any ethical risks or concerns. No significant ethical risks were identified,
as the study involved voluntary participation and non-sensitive topics related to podcast listening behaviors.

3.4 Generalizability

The findings of this study provide valuable insights into podcast discovery behaviors among a specific demographic of podcast
listeners in Sweden. While the study aimed to capture a diverse cross-section of podcast listeners through various recruitment
methods, the sample primarily represents active listeners aged 18 to 35. Therefore, the generalizability of the findings to the
broader Swedish population may be limited, particularly among older age groups or individuals who do not actively engage with
podcasts. Researchers seeking to replicate or extend this study should consider expanding the participant demographics to improve
generalizability. Furthermore, the methodological approach used, combining quantitative surveys with qualitative interviews,
offers a robust framework for exploring podcast discovery behaviors in other contexts or populations. Replicating this study with
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diverse participant groups and across different geographical regions could enhance the applicability and generalizability of the
findings, providing valuable insights for designing podcast interfaces globally.

4 RESULTS

4.1 Quantitative Results

This section presents the quantitative outcomes derived from the survey, focusing on the effectiveness of various channels in
podcast discovery. Each percentage presented in the accompanying tables is calculated to two decimals to ensure precision.
Additionally, open-ended questions are grouped into categories through thematic analysis. The responses summarized in this
section are based on the thematic analysis conducted. These findings form the basis for the design recommendations, which will
be elaborated upon in the results discussion section of this document.

54.6%

23.7% 13.0%

8.7%

Stockholm Area
Gothenburg Area

Malmö Area
Northern Sweden

Figure 1: Distribution of Podcast Listeners in Sweden

4.1.1 Demographic Information. The survey collected responses from a diverse cross-section of Sweden’s podcast listening
populace (see Figure 1). Out of 204 total participants, a significant majority—54.6%—reside within the Stockholm area,
indicating a strong centralized community of podcast listeners in the nation’s capital. The Gothenburg Area also showed
substantial engagement, with 23.7% of respondents, delineating another active node of podcast consumption. The Malmö Area
rounded out the major urban contributions to the survey data with 13%. Meanwhile, 8.7% of participants were from Northern
Sweden. It is important to note that this data could be biased as the survey was distributed through the researcher’s own network,
which might skew the findings given the researcher’s residence in Stockholm and origins in Gothenburg.

16.3%41.3%

17.3% 14.9%

7.7%

1.9%0.5%

18-24
25-34
35-44
45-54
55-64
65+
Under 18

Figure 2: Age Distribution of Survey Participants
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The age distribution of participants (see Figure 2) shows the largest group is aged between 25-34, making up 41.3% of
respondents. Following this, the 35-44 age group comprises 17.3%, while those aged 18-24 account for 16.3%. The 45-54 age
bracket represents 14.9%, and the survey also included participants aged 55-64 and 65+, though they form smaller segments of
the whole, suggesting a more youthful demographic trend among the respondents. Notably, individuals under 18 were the least
represented in the survey data. The prominence of the 25-34 age group (41.3%) could introduce bias in the survey results, as
the distribution method—through the researcher’s personal network—may have disproportionately reached individuals within
this age bracket. Consequently, while the data shows varied age representation, the methodology may have influenced the skew
towards a younger demographic, which is important to consider when interpreting the survey findings, as it might limit the
generalizability of the conclusions drawn.

54.9%

44.1%

0.5%0.5%

Female
Male
Non-binary

Prefer not to disclose

Figure 3: Gender Distribution of Survey Participants

The gender distribution among the 204 survey respondents shows a relatively balanced representation between females (54.9%)
and males (44.1%) (see Figure 3). However, there is minimal representation from gender minority groups, with non-binary
individuals accounting for 0.5% and another 0.5% preferring not to disclose their gender or identifying as ’other.’ While the
data reflects a fair balance between the traditionally recognized genders, it also highlights a significant underrepresentation of
minority gender identities, suggesting the need for a more inclusive approach to future survey distributions to capture a wider
spectrum of gender diversity.

It’s important to note that this study does not analyze differences based on gender, and gender was not a primary focus in
this research. The main objective was to ensure a balanced representation among traditionally recognized genders in the survey
sample.

Gender could play a significant role in media consumption behaviors, and although this study does not specifically focus on
gender differences, it is important to acknowledge that podcast preferences and discovery methods may vary across genders.
Future studies should explore these differences to design more inclusive and effective podcast platforms

Table 1: How likely are you to listen to a podcast recommended by each of the following sources?

Source Strongly disagree Disagree Neutral Agree Strongly agree

Friends and family 0 (0%) 2 (0.98%) 11 (5.39%) 33 (16.18%) 158 (77.45%)
Social media influencers 14 (6.86%) 25 (12.25%) 44 (21.57%) 93 (45.59%) 28 (13.73%)
Podcast apps or platforms (e.g., Spoti-
fy/Apple Podcasts)

6 (2.94%) 29 (14.22%) 77 (37.75%) 81 (39.71%) 11 (5.39%)

Podcast charts or rankings (e.g., top 10
most listened podcasts)

8 (3.92%) 25 (12.25%) 82 (40.19%) 74 (36.27%) 15 (7.35%)

Podcast reviews and ratings (e.g., ’Sci-
ence Speak’: 4.5 stars)

12 (5.88%) 41 (20.09%) 99 (48.53%) 45 (22.06%) 7 (3.43%)
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SURVEY RESULTS ON PODCAST RECOMMENDATION SOURCES

The table 1 presents survey results on how likely individuals are to listen to a podcast recommended by various sources, measured
on a 5-point Likert scale from "Strongly disagree" to "Strongly agree." Here’s a detailed explanation of the responses for each
source:

Friends and Family

The data indicates a strong trust in podcast recommendations from friends and family, with 77.45% of respondents expressing
"Strongly agree." This high percentage reflects the significant influence that personal connections have on podcast listening
choices. A low number of respondents disagree (0.98%) or strongly disagree (0%), showcasing the robustness of recommendations
from personal networks. Only 5.39% of respondents remain neutral, suggesting that most respondents lay a significant trust in
podcast recommondations from friends and family.

Social Media Influencers

Recommendations from social media influencers receive mixed reactions. While a considerable portion (45.59%) agrees to
trust these sources, a combined 19.11% either disagree or strongly disagree, pointing to a notable skepticism towards influencer
endorsements. The neutral responses are relatively high at 21.57%, indicating a significant portion of respondents are unsure
about the reliability of influencers as sources of podcast recommendations.

Podcast Apps or Platforms (e.g., Spotify/Apple Podcasts)

Many respondents show ambivalence towards recommendations from apps and platforms, with the highest neutral response
across all categories (37.75%). This suggests an uncertainty about the effectiveness of algorithmic suggestions in influencing
listening decisions. Agreement stands at 39.71%, indicating a moderate trust level, while those expressing disagreement (17.16%
combined for "Disagree" and "Strongly disagree") seem to prefer other methods of discovering new podcasts.

Podcast Charts or Rankings (e.g., top 10 most listened podcasts)

Similar to apps and platforms, podcast charts or rankings have a significant neutral response (40.19%), demonstrating a cautious
or indifferent attitude towards popularity-based recommendations. Those who agree (36.27%) may see rankings as a useful
starting point for discovering popular content, but the combined 16.17% who disagree or strongly disagree might question the
relevance or quality of such podcasts.

Podcast Reviews and Ratings

Podcast reviews and ratings, such as a high star rating for a specific podcast, lead to the highest level of neutrality (48.53%)
among respondents, indicating that while such ratings are noted, they might not strongly sway potential listeners. Only a small
percentage strongly agree (3.43%), highlighting that excellent reviews do not necessarily translate into high trust or likelihood to
listen.

Overall, the survey highlights a clear preference for recommendations from trusted personal sources over those from public
figures, algorithms, or popularity metrics. Each category reflects varying degrees of trust, with personal endorsements significantly
outperforming other sources in influencing podcast listening decisions.

Table 2: How important are the following factors in influencing your decision to listen to a new podcast?

Factor Strongly disagree Disagree Neutral Agree Strongly agree

Podcast name 8 (3.92%) 16 (7.84%) 34 (16.67%) 29 (14.22%) 117 (57.35%)
Podcast cover 8 (3.92%) 22 (10.78%) 37 (18.14%) 74 (36.27%) 63 (30.88%)
Podcast description 5 (2.45%) 10 (4.90%) 40 (19.61%) 94 (46.08%) 55 (26.96%)
Host(s) or presenter(s) 3 (1.47%) 1 (0.49%) 20 (9.80%) 64 (31.37%) 116 (56.86%)
Guest(s) or interviewee(s) 1 (0.49%) 7 (3.43%) 27 (13.24%) 63 (30.88%) 106 (51.96%)
Podcast duration 6 (2.94%) 14 (6.86%) 62 (30.39%) 60 (29.41%) 62 (30.39%)
Reviews and ratings 15 (7.35%) 48 (23.53%) 86 (42.16%) 47 (23.04%) 8 (3.92%)

10



Podcast Discovery in Sweden: Insights to Design Recommendations

SURVEY RESULTS ON FACTORS INFLUENCING DECISIONS TO LISTEN TO NEW PODCASTS

The table 2 shows survey results on factors influencing respondents’ decisions to listen to new podcasts, rated from "Strongly
disagree" to "Strongly agree." Here’s a breakdown of how each factor ranks in importance according to the respondents:

Podcast Name

A significant majority (57.35%) strongly agree that the name of a podcast plays an important role in their decision to listen,
highlighting the impact of a catchy or intriguing title. The combined disagree and strongly disagree percentages are low (11.76%),
indicating that most respondents find the podcast name to be a critical factor. Neutral responses are moderate (16.67%), suggesting
some listeners may not consider the name as the sole determining factor.

Podcast Cover

The cover also influences decisions, with 30.88% strongly agreeing and 36.27% agreeing. This indicates that visually appealing
or striking covers can attract listeners. A relatively higher proportion of respondents are indifferent (18.14%) or disagree (14.70%)
with the importance of cover, which suggests that while impactful, visuals are not as decisive as other factors for some listeners.

Podcast Description

The description of the podcast is important, with 46.08% agreeing and 26.96% strongly agreeing that it influences their choice,
underscoring the value of a well-crafted synopsis. Disagreement is notably low (7.35%), and a sizeable portion remains neutral
(19.61%), indicating that while descriptions are generally important, they are not the ultimate deciding factor for all listeners.

Host(s) or Presenter(s)

Hosts or presenters are highly influential, with 56.86% strongly agreeing on their impact, and an additional 31.37% agreeing.
This reflects the strong personal connection listeners seek with the voices behind the microphone. Very few respondents disagree
(1.96%), and a small percentage are neutral (9.80%), suggesting that the persona and credibility of the host are key determinants
for most listeners.

Guest(s) or Interviewee(s)

Guests or interviewees also have a substantial influence, with 51.96% strongly agreeing and 30.88% agreeing. This shows the
appeal of interesting or high-profile guests in attracting listeners. A low disagreement rate (3.92%) combined with a moderate
neutral response (13.24%) indicates that while guests are important, other factors might also play significant roles.

Podcast Duration

Duration shows an evenly distributed opinion, with equal percentages (30.39%) agreeing and strongly agreeing that length
matters, balanced by a high neutral response (30.39%). This suggests that while duration is a consideration, its importance can
vary widely among listeners. Disagreement is fairly low (9.80%), reflecting a general acceptance that time commitment can
influence the decision to listen, though it is not as critical as other factors.

Reviews and Ratings

This factor has the highest neutral response (42.16%) and a significant disagreement rate (31.88%), with only a small percentage
strongly agreeing (3.92%). This indicates skepticism about the reliability of reviews and ratings in determining the quality or
suitability of podcasts. These results suggest that while reviews can provide useful information, many listeners may rely more on
other factors or their own judgment.
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Table 3: How often do you actively seek out podcasts on topics or genres that are entirely new to you?

Frequency Number of people (Percentage)

Rarely or never 24 (11.76%)
Occasionally 64 (31.37%)
Sometimes 74 (36.27%)
Often 31 (15.20%)
Always 11 (5.39%)

INSIGHTS INTO PODCAST EXPLORATION HABITS

Table 3 provides insights into how often respondents actively seek out podcasts on topics or genres that are entirely new to them,
quantified in terms of frequency and represented as a percentage of the total responses. Here’s a breakdown of each category:

Rarely or Never (11.76%)

A small segment of the respondents, about 11.76%, indicates that they either rarely or never look for podcasts outside their usual
areas of interest. This suggests a preference for familiar topics or a reluctance to explore unknown genres.

Occasionally (31.37%)

The largest single group, consisting of 31.37% of respondents, explores new podcast genres or topics occasionally. This
demonstrates a moderate level of curiosity where listeners are willing to venture beyond their regular preferences but do not do
so regularly.

Sometimes (36.27%)

This is the largest overall category, with 36.27% of respondents saying they sometimes seek out new podcast topics. This indicates
a fairly frequent willingness to explore new content, though it is not a constant pursuit.

Often (15.20%)

A smaller group of 15.20% of the respondents actively seeks out new podcast genres or topics often. These listeners are more
adventurous and regularly look to broaden their podcast listening experience.

Always (5.39%)

The smallest group, comprising 5.39% of the total, always seeks out podcasts on completely new topics or genres. This group
represents the most explorative and adventurous listeners, constantly searching for new and diverse content.

Overall, the table illustrates a gradient of curiosity among podcast listeners regarding new genres or topics, ranging from
those who rarely explore outside their comfort zone to those who consistently seek new experiences. Most listeners fall into the
middle categories, showing that while there is interest in discovering new podcasts, it is not an incessant activity for the majority.

Table 4: How satisfied are you with the overall user experience of podcast sections on popular platforms like Spotify or
Apple Podcasts?

Satisfaction Level Responses (Percentage)

Very Dissatisfied 12 (5.88%)
Dissatisfied 35 (17.16%)
Neutral 52 (25.49%)
Satisfied 70 (34.31%)
Very Satisfied 35 (17.16%)

USER SATISFACTION WITH PODCAST PLATFORMS

Table 4 details survey responses regarding the satisfaction levels of users with the podcast sections of popular platforms such as
Spotify or Apple Podcasts. The responses are categorized into five levels of satisfaction and are presented as a percentage of the
total respondents. Here’s a detailed explanation of each category:
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Very Dissatisfied (5.88%)

A small fraction of the respondents, 5.88%, are very dissatisfied with the user experience of the podcast section on these platforms.
This suggests significant issues or shortcomings that negatively impact a minority of users’ experiences.

Dissatisfied (17.16%)

A more considerable portion, 17.16% of respondents, express dissatisfaction. This indicates that while not as extreme as the very
dissatisfied users, these individuals still encounter notable problems or limitations with the platforms’ podcast sections.

Neutral (25.49%)

The largest single category consists of those who are neutral (25.49%), neither satisfied nor dissatisfied. This group may find the
platforms adequate for their needs but might not see anything particularly impressive or lacking, indicating a baseline or average
user experience.

Satisfied (34.31%)

Over a third of the respondents, 34.31%, are satisfied with their user experience. These users likely find the features, accessibility,
and content of the podcast sections to meet their expectations, providing a generally positive experience.

Very Satisfied (17.16%)

Another 17.16% of users are very satisfied, mirroring the percentage of those who are dissatisfied. This group is likely very
pleased with the functionality, content, and overall user experience offered by the podcast sections, indicating strong performance
in those areas for certain users.

Overall, the majority of the respondents (51.47% combined for Satisfied and Very Satisfied) have a positive view of the
podcast user experience on popular platforms, suggesting that these platforms generally meet or exceed the expectations of
more than half of their users. However, a significant minority expresses some level of dissatisfaction (23.04% combined for
Dissatisfied and Very Dissatisfied), highlighting areas for potential improvement. The neutral group’s size suggests that a quarter
of the users see room for enhancing the experience to shift their perception either more positively or negatively.

4.2 Open-ended questions

For the open-ended questions, which were not mandatory, 96 respondents provided answers. This represents approximately
47.1% of the total respondents. This response rate indicates that nearly half of the participants were willing to offer more detailed
insights and feedback on their podcast discovery experiences. Below is a summary of the recieved answers:

4.2.1 Why are you satisfied or dissatisfied with the user experience and how do you think they could be made better?
Users generally express satisfaction with the ease of use and familiar interface of podcast platforms, which make navigation
intuitive. They appreciate how the recommendation algorithms help keep them engaged with relevant content. For example, one
user remarked, "Easy to navigate and find what you’re looking for," and another noted, "For Spotify, the user experience is pretty
similar to listening to music, so it’s pretty decent." Additionally, comments like "Great selection & good recommendations"
highlight the positive reception of recommendation quality.

However, there are notable areas of dissatisfaction. Many users struggle with discovering new content that aligns with their
interests. Criticisms include poor recommendation quality and a lack of effective browsing tools. One user mentioned, "I find it
hard to find new podcasts that I like when browsing in the app," while another said, "Spotify is hard to search for podcasts."

Users express a strong desire for improvements, particularly in personalized recommendations and filtering options to better
discover content tailored to their tastes. For instance, one user stated, "I want more personalized recommendations," emphasizing
the need for more individualized content suggestions. Another user highlighted the importance of better filtering options, saying,
"I can’t filter on what I am looking for," indicating a need for more robust search and discovery features.

Overall, while users appreciate the current ease of use and familiar interfaces, enhancing discovery features and personalizing
recommendations could significantly improve their experience.

4.2.2 What do you like about the podcast apps you use often? What frustrates you about them, and how do you think
they could be made better? Users generally appreciate podcast applications for their ease of use, content access, and useful
features. They find the apps intuitive and straightforward, with comments such as, "Usually the app is pretty self-explanatory,"
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and "I like that they are easy to understand." Users also value the extensive content available, exemplified by remarks like, "I
like that they have good podcasts," and "Spotify - almost all podcasts are available there." Notifications about new episodes are
another appreciated feature, with one user noting, "I really like the notification I get every time some of my podcasts drops a new
episode."

However, users also express several frustrations. Discoverability is a common issue, with users finding it difficult to locate
specific content. One user complained, "It frustrates me that I can’t search and find what I am looking for," while another added,
"I think it is hard to find what I am looking for when you search, you have to search for the exact name which you might not
know.” Interface and navigation problems are also highlighted, such as, "Apple podcasts are very unintuitive, it’s hard to find
what you’ve been listening to recently." Additionally, users feel that the personalization and recommendation systems need
improvement, with comments like, "The podcast recommendation isn’t as good as the song recommendation on Spotify," and
"Sometimes, the recommendations are good. But still, it is hard to discover new things and topics."

To enhance the user experience, users suggest several improvements. Enhanced personalization is a key request, with users
wanting apps to be "more customized and suggestive to find new content." Better interface design is also desired, with suggestions
for "smaller sections, less scrolling, and better headings so it’s easier to navigate." Additionally, users would like more social
and AI enhancements, such as "adding a feature where I can follow my friends’ recommendations," and "adding more AI so it
becomes more personalized."

Consolidated user insights include a preference for curated queues and the ability to download content, as one user shared, "I
like when there is a queue made for me; I don’t like when the queue is hard to manage. I like to be able to download things."
Critical feedback highlights issues with managing RSS feeds and offline listening, with a user mentioning, "I can add my RSS
feeds and it’s easy to manage what is saved for offline listening. However, some apps (Spotify) do not support that by default or
do weird stuff." Finally, an improvement request emphasizes the need for accessibility features, such as transcripts, with one user
stating, "It could be nice if there was a way to access some sort of transcript. If English isn’t your first language, you cannot
always understand what’s being said, which can be frustrating."

Overall, while users appreciate the ease of use and content access provided by podcast apps, they also see significant room for
improvement in discoverability, personalization, and interface design.

4.3 Qualitative Results

The responses from interviews with seven participants (R1 to R7) reveal varied approaches to discovering and selecting podcasts.
These insights are categorized by themes that emerged from the data, such as initial search methods, decision-making after
recommendations, exploring podcasts on a new topic, reaction to social media influence, using podcast platforms for discovery,
choosing based on podcast reviews, ratings and engagement with podcast communities and additional comments on improvements
for podcast discovery.

Initial Search for a New Podcast. Participants employ various strategies to discover new podcasts, including direct searches
in apps, browsing top lists, seeking personal recommendations, and exploring social media. Their choices often depend on their
current interests and the specific topics they wish to hear about.

Several participants mentioned using specific apps and platforms for their searches. One participant (R1) stated, "If I don’t
have any idea of what I want to listen to, I usually go into SR, Swedish Radio, and look through their podcast, or look through all
that I’ve listened to before, or I usually go to the top list Sweden." Another participant (R6) shared a similar approach, saying,
"The first step I would take is to go into the Spotify app and probably go into the search bar and find the podcast categories."

Personal recommendations also play a significant role in discovering new podcasts. One participant (R3) highlighted the
importance of word-of-mouth, saying, "I think my first option would be to ask friends for recommendations. I think that
gives a good baseline for a good podcast. They have approved it. They’d like it." Others echoed this sentiment, noting that
recommendations from friends or family often lead them to search for specific podcasts or topics.

In addition to direct searches and personal recommendations, some participants rely on social media and general web searches
to find new content. For example, one participant (R4) said, "I google the subject then I look up an interesting podcast and then I
search on it on the podcast app."

Overall, the methods for discovering new podcasts are varied and often involve a combination of direct searches, recommenda-
tions, and explorations based on specific interests or topics.
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Decision-Making After a Recommendation. The decision-making process for participants after receiving a podcast recom-
mendation from a friend generally involves minimal preliminary research. Most participants opt to listen directly based on the
trust established with the recommender.

Many participants expressed that a recommendation from a trusted friend is sufficient to start listening to a podcast without
further investigation. One participant (R1) said, "I usually ask my friends to describe it and then see if they sell it to me in a good
way, then I don’t really need to do more research because then I’m intrigued enough to just press play." Another participant (R7)
shared a similar approach: "So if it’s a friend that is very close to me, I think I would immediately click play and listen to it, at
least the first episode, and see how I feel about it."

For some, the process involves a quick check of the podcast details. One participant (R5) mentioned, "Mostly, I just look it
up in the podme or in some cases, Spotify or podcast. And then I just read about it there. I look at the picture. I look at the
description of the podcast and also names and descriptions of the episode."

Overall, the trust in the recommender plays a crucial role, leading participants to often skip extensive research and dive directly
into listening to the recommended podcast.

Exploring Podcasts on a New Topic. Participants generally utilize a combination of digital tools and personal networks
when delving into new podcast topics. Key methods include using platform-specific search and discovery functions, soliciting
recommendations from friends, and conducting independent searches on popular search engines like Google. These approaches
reflect a blend of reliance on algorithm-driven suggestions and trusted personal advice.

Several participants emphasized the importance of personal recommendations. One participant (R1) noted, "I don’t really find
new podcasts honestly so if I am interested in a new topic, I would just search up someone, a friend or something, to ask them
for a good podcast." Another participant (R2) echoed this approach, saying, "I would go for recommendations."

Digital tools, particularly those within podcast platforms, also play a significant role. One participant (R3) mentioned, "I
would use the discovery function on something like Spotify and go into that type of genre. Let’s say it’s mindfulness or something
like that. Then I see some top lists." Another participant (R6) shared their method for finding tech podcasts: "But since I know
what my topic is, I just search for tech in the search bar or tech podcasts."

Additionally, independent searches on search engines like Google are commonly used. One participant (R4) stated, "I use
Google to find completely new topics or ask friends, read descriptions, and then hit play." This method helps participants discover
podcasts that may not be immediately visible on platform-specific searches.

Overall, exploring new podcast topics involves a mixture of asking friends for recommendations, utilizing discovery functions
on platforms, and conducting independent online searches, highlighting a diverse approach to podcast discovery.

Reaction to Social Media Influence. Social media significantly influences podcast discovery, particularly when the con-
tent is endorsed by influencers or trusted social media contacts. Reactions vary widely, with some participants embracing
recommendations, while others remain skeptical or unaffected by social media’s influence.

Many participants are positively influenced by social media recommendations. One participant (R2) mentioned, "I often get
redirected from a story on Instagram, but I definitely listen to something an influencer or someone I know on social media
recommends to me." Another participant (R5) shared a similar sentiment: "I would directly go to the podcast and like when
people that have a podcast have an Instagram as well and there I get my information and then I just go to the podcast app they are
featured in."

On the other hand, some participants are skeptical or unaffected by social media recommendations. One participant (R4)
stated, "If I see a podcast on social media I would not do anything about it, cause I don’t like social media and wouldn’t trust it."
Another participant (R6) simply mentioned, "I don’t use social media at all."

Overall, while social media serves as a significant platform for podcast discovery for many, its influence varies, with some
participants readily following recommendations and others remaining cautious or indifferent.

Using podcast applications for discovery. Participants demonstrate diverse ways of engaging with podcast platform features.
The common tools include search functions, curated lists, and algorithmic recommendations. While some participants sample
content briefly before moving on if not engaged, others express a desire for more interactive features like ratings or comments,
similar to what is available on social media platforms. Skepticism towards popular content and a preference for more personalized
discovery methods also emerge as themes among the responses.

Many participants rely heavily on the search function. One participant (R1) explained, "I actually just use the search and then
I try a podcast based on the title and description and then I listen to it about 2 minutes, then switch to the next if I don’t like it."
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Another participant (R2) expressed a desire for more interactive features: "It would be nice to have, as they have on YouTube and
Instagram, some like feature or comment feature, maybe, cause I cannot really find something on podcast apps."

There is also a mix of engagement with curated lists and algorithmic recommendations. One participant (R5) mentioned, "I
use Search, but I also look at recommendations and also top lists, like top episodes or top shows. So it depends. But I use all of
them, like popular, everything." Another participant (R7) highlighted the effectiveness of algorithmic recommendations: "The
very first thing would be recommendations because the recommendation algorithm usually is very good. If I don’t like anything,
I would go with the search and look for a topic on the search, these are the only functions I use."

However, skepticism towards popular content is evident. One participant (R3) stated, "I think I would most likely try to avoid
the absolute most popular because I don’t know, I feel skeptical towards them."

Overall, while participants use a variety of tools within podcast applications to discover new content, there is a clear interest
in more interactive features and a preference for personalized discovery methods.

Choosing Based on Podcast Reviews and Ratings. Participants show a varied level of interest in podcast reviews and
ratings, with many expressing a preference for making their own judgments based on content descriptions or personal interests.
While some might glance at reviews, especially if they are relevant and well-articulated, most prefer to directly experience the
podcast themselves. This indicates a general trend of relying more on personal evaluation rather than heavily weighted external
feedback, particularly in genres perceived as more personal or subjective.

Several participants prefer to bypass reviews entirely and make their own assessments. One participant (R2) said, "No, I don’t
think I would read any reviews, No. I would just press play." Another participant (R6) shared a similar approach: "No, I don’t
think I would. I don’t even read the reviews. I read the description of the podcast and see if that is interesting."

However, some participants do consider reviews under specific circumstances. For instance, one participant (R1) mentioned,
"If it’s like where it’s just two random people talking, then I would be more intrigued to hear about it if people have strong
opinions about it, otherwise I wouldn’t be bothered." Another participant (R7) noted, "Because sometimes bad reviews are
just mean things that don’t really matter. If the bad reviews are, let’s say, trustworthy because they say intelligent things on the
podcast, I would maybe trust them. Depending on what they say, then decide whether to click play or not."

Overall, while there is some interest in podcast reviews and ratings, the predominant preference is for personal evaluation,
especially in more subjective or niche genres.

Additional comments on improvements for podcast discovery. Participants suggested several improvements for podcast
discovery tools, focusing on more sophisticated search capabilities and better social integration. Key improvements include
advanced filtering options (such as by duration or host), enhanced algorithms for accuracy, and features that allow for integration
with social media or direct recommendations from friends. These enhancements aim to make the search and discovery process
more tailored to individual preferences and social contexts, helping users find podcasts that better match their interests and
listening habits.

Advanced filtering options were a common suggestion. One participant (R1) expressed a desire for "more advanced filter
options when I search for a podcast, example time." Another participant (R3) emphasized the importance of the host in their
search process: "Who the host is influence me how I find podcasts so I would like to have some feature where I can in the search
function filter that I am searching for a person.”

Social integration was also highlighted as a key area for improvement. One participant (R2) mentioned, "I would like to
have some cross-social media function with social media so that you could maybe have your influencers or people that you
like on podcast apps." Another participant (R6) suggested adding a feature for recommendations from friends, along with
better algorithms: "Better algorithms, cause now they are not accurate so I can find podcasts that way. Adding a feature for
recommendations from my friends."

While some participants were satisfied with the current search functions, they recognized the potential for further enhancement.
For instance, one participant (R5) stated, "There’s nothing that I can think of. I think the search functions work very good in
every app that I have used. Mostly, I search for people or subjects that I find interesting. If I search for that, I find that. I don’t
have anything to add."

5 DISCUSSION

The discussion section integrates the findings from quantitative and qualitative research, offering a comprehensive analysis
of podcast discovery behaviors among Swedish listeners. By examining the initial search process, decision-making after
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recommendations, exploration of new topics, reactions to social media influences, and the role of podcast applications, this
section aims to provide actionable insights and design recommendations based on user research.

5.1 Initial Search for a New Podcast

The exploration into how users begin their search for new podcasts in Sweden reveals a layered interplay of digital navigation,
personal inclination, and social influence. Qualitative data from interviews show that many users start their podcast discovery
through algorithmic recommendations and browsing curated lists on platforms like Spotify and Apple Podcasts. However, a
notable reliance on personal and social recommendations persists. Quantitative data from the survey indicates that the most
influential factor in the initial search stage for finding a podcast is the podcast name, with 57.35

Qualitative insights further reveal that participants frequently use direct recommendations from friends or social networks as a
starting point. For instance, one participant (R1) stated, "If I don’t have any idea of what I want to listen to, I usually go into
Swedish Radio and look through their podcasts, or I go to the top list in Sweden." This shows a preference for guided discovery
that includes both algorithmic suggestions and personal input.

Moreover, an interesting finding from the quantitative data is that 59.8
The literature emphasizes the evolution of podcast discovery mechanisms, highlighting the growing importance of algorithms

in user interface design. However, consistent with findings by a study [15], this research illustrates that personal and social
influences continue to play a pivotal role in the discovery process, often overriding algorithmic recommendations. This suggests
that despite technological advancements, the human element remains indispensable in media consumption [22, 26, 36].

The strong preference for social recommendations could reflect broader cultural traits such as high trust in personal networks
and community-oriented media consumption. These characteristics may influence digital behaviors distinctively in Sweden
compared to other regions [31]. Therefore, podcast discovery interfaces could be improved by incorporating features that facilitate
easier access to personal and community recommendations. This could include the integration of social elements directly within
podcast platforms, enabling users to share and discuss podcasts within their personal networks more seamlessly.

5.2 Decision-Making After a Recommendation

The process by which users decide to listen to a new podcast following a recommendation is pivotal in understanding the
dynamics of podcast consumption. Both quantitative survey results and qualitative interview insights contribute to a nuanced
understanding of decision-making behaviors.

Quantitative data reveal that a significant majority of survey respondents place considerable trust in personal recommendations
when deciding to listen to new podcasts. 77.45

The qualitative data further supports the importance of social recommendations. Participants like R1 mentioned, "I usually
ask my friends to describe it and then see if they sell it to me in a good way, then I don’t really need to do more research because
then I’m intrigued enough to just press play." Similarly, R7 shared, "So if it’s a friend that is very close to me, I think I would
immediately click play and listen to it, at least the first episode, and see how I feel about it." R5 also echoed this sentiment by
stating, "Mostly, I just look it up in the podme or in some cases, Spotify or podcast. And then I just read about it there. I look at
the picture. I look at the description of the podcast and also names and descriptions of the episode." These responses illustrate a
strong preference for listening directly to a podcast recommended by a friend, suggesting that interfaces should facilitate easy
access to these recommendations.

These findings align closely with literature emphasizing the importance of social influence in media consumption. Studies have
highlighted that personal endorsements carry significant weight, often more so than algorithmic recommendations or professional
reviews [8, 31, 42]. This suggests that the social context within which recommendations are received plays a critical role in
the decision-making process, underscoring the continued relevance of interpersonal relationships in digital media landscapes
[38, 39].

An interesting finding from this study is the emphasis on social integration features such as listening together. This preference
stems from the strong influence of personal recommendations and the social nature of media consumption identified in both the
survey and interviews. The qualitative data reveals that participants often discuss podcasts with friends and are influenced by
their recommendations, and almost all the respondents in the qualitative data mentioned discussing the podcasts after listening to
them together. R3 stated, "I think my first option would be to ask friends for recommendations," while R7 noted, "If it’s a friend
that is very close to me, I would immediately click play and listen to it." R1 emphasized, "I usually ask my friends to describe it
and then see if they sell it to me in a good way, then I don’t really need to do more research because then I’m intrigued enough to
just press play." These interactions highlight the social dynamics at play in podcast discovery and consumption.
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Podcast platforms could enhance user experience by making these social interactions more integral to the discovery interfaces.
Features such as "friend’s favorites," "shared playlists," or "community reviews" could mimic the trust and familiarity of personal
recommendations, thus fostering a more connected and socially rich user environment [20, 21]. Incorporating social integration
features, such as allowing users to listen to podcasts simultaneously with friends or participate in live discussions, can significantly
enhance the user experience [8, 42]. This approach aligns with the findings that users value the social aspect of podcast discovery
and are more likely to engage with content recommended by trusted sources.

5.3 Exploring Podcasts on a New Topic

Interviews show that exploring new podcast topics involves a mixture of asking friends for recommendations, utilizing discovery
functions on platforms, and conducting independent online searches, highlighting a diverse approach to podcast discovery. Both
quantitative and qualitative findings illuminate the processes and preferences involved in this exploration. Quantitative data show
that 45.13% only occasionally or rarely seek out podcasts on entirely new topics or genres. This could reflect users’ difficulties in
finding content, aligning with problems stated in previous literature [20, 40].

Quantitative insights further show that respondents prefer asking friends for recommendations rather than searching for new
podcasts themselves. One participant (R1) noted, "I don’t really find new podcasts honestly, so if I am interested in a new topic, I
would just search up someone, a friend or something, to ask them for a good podcast." Another participant (R2) echoed this
approach, saying, "I would go for recommendations." This suggests that users find existing discovery tools insufficient. The
survey data supports this, with 23.04% of respondents expressing dissatisfaction with the current user experience of podcast
interfaces.

Furthermore, data from the survey shows the importance of the podcast title and the host or presenters, and guests of interviews,
indicating a need for greater emphasis on these elements in podcast applications to enhance user discovery experiences. Qualitative
insights deepen this understanding, revealing that users employ a mix of direct searches, algorithmic recommendations, and
social inputs when venturing into new areas. For instance, one participant described using platform-specific discovery functions
to find new genres, stating, "If I’m curious about something like mindfulness, I’ll check what’s popular in that category on
Spotify." This indicates that while users are open to new topics, their exploration methods are still heavily guided by the familiar
tools provided by the platforms.

These behaviors align with findings from the literature review, which noted that digital media platforms often shape how
users discover and engage with content [23, 27]. The literature suggests that while algorithms play a significant role in content
discovery, the user’s active search behavior and the utilization of social cues are equally crucial in exploring new topics. This
balance between algorithmic influence and personal initiative is critical in understanding the full spectrum of podcast exploration
[20, 36].

Podcast platforms could improve their support for exploring new topics by enhancing discoverability features that cater to both
algorithmic recommendations and user-directed search capabilities. Introducing features like “explore new genres,” “unexpected
finds,” or “surprise me” buttons could stimulate curiosity and provide users with unexpected content, thereby enriching their
exploration experience.

5.4 Reaction to Social Media Influence

The influence of social media on podcast discovery represents a critical intersection of digital behaviors and social networking
dynamics. This exploration of how social media impacts podcast listening habits integrates insights from quantitative data,
qualitative interviews, and existing literature.

Survey data indicates that responses to social media recommendations are mixed, with a significant portion of users neither
strongly agreeing nor disagreeing with the effectiveness of social media influencers in their podcast choices. However, qualitative
data provides a more nuanced picture, showing varied personal strategies for engaging with social media influences. Some
participants expressed a willingness to try podcasts recommended by influencers or trusted social media contacts, highlighting
the role of perceived credibility and personal relevance in these decisions. One interviewee mentioned, "If someone I follow
talks about a podcast that aligns with my interests, I’m likely to give it a try."

On the other hand, some participants are skeptical or unaffected by social media recommendations. One participant (R4)
stated, "If I see a podcast on social media I would not do anything about it, cause I don’t like social media and wouldn’t trust it."
Another participant (R6) simply mentioned, "I don’t use social media at all."

These findings align with literature emphasizing the growing role of social media in shaping media consumption patterns. The
literature suggests that while social media platforms are powerful influencers, individual reactions can vary widely based on
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personal preferences, trust levels, and the social credibility of the recommender [20, 31]. This supports the idea that social media
does not uniformly influence all users but instead affects them through personalized social dynamics [5, 42].

Given the significant influence of social media on podcast discovery, there is a clear opportunity for podcast platforms to
integrate social media functionalities directly within their interfaces. Features such as sharing capabilities, social reviews, or
integration of social media feeds related to podcasts could make discovery more socially interactive and engaging. Additionally,
providing tools that allow users to assess the credibility and relevance of social recommendations could enhance trust and
satisfaction.

5.5 Using Podcast Applications for Discovery

The role of podcast applications in the discovery process is central to how users interact with and consume podcast content. This
exploration examines how podcast applications facilitate discovery, integrating findings from the quantitative survey, qualitative
interviews, and existing literature to offer a comprehensive view.

Quantitative data from the survey indicates a significant reliance on podcast applications for discovery, with many users
utilizing built-in features like search functions, curated lists, and algorithmic recommendations. Qualitative insights further
elaborate on these behaviors, illustrating how users navigate these features. Participants described varied strategies, such as
browsing through categories or using specific keywords to find new content. For example, one respondent explained, “I often use
the search to find podcasts related to specific interests, and sometimes I just browse the recommended section to see what’s new.”

These user behaviors align with literature that discusses the efficiency of algorithmic recommendations and the importance of
intuitive user interfaces in digital media platforms. The literature emphasizes that while algorithms are effective at surfacing
content based on past behaviors, they may also limit discovery by creating ‘filter bubbles’ [11, 29]. It is important to be aware
that incorporating recommendations from friends can further worsen this issue. When users rely heavily on suggestions from
their social circles, they are likely to encounter content that aligns closely with their existing preferences and viewpoints. This
can strengthen community bonds and enhance user engagement, as shared interests can foster deeper connections and discussions
within the community. However, it also risks reinforcing homogeneous thinking and reducing exposure to diverse viewpoints.
This should be taken into account when interpreting the findings. This highlights the need for design approaches that balance
algorithmic precision with opportunities for discovery [23, 35].

The quantitative data collection shows that 23.04% of respondents are very dissatisfied or dissatisfied with the overall user
experience, indicating a need for improvement. The data suggests that podcast applications could improve discovery experiences
by refining their user interfaces to offer more personalized, diverse, and exploratory options. Enhancing features like personalized
recommendations based on broader user data, or incorporating more interactive elements such as user-generated content and
community discussions, could make discovery more engaging and comprehensive [20, 22].

The library feature, in particular, stems directly from user feedback collected during the study. Many respondents highlighted
the importance of having a space where they could store and organize their favorite podcasts. For example, several users expressed
a desire for "a better way to manage my podcasts," indicating that current platforms do not adequately support their needs for
organization and retrieval of content. One way to solve this issue could be to incorporate a library feature where the user not
only stores podcasts but also allows for easy categorization and annotation. By incorporating a library feature with tagging and
note-taking capabilities, the design can better support users’ needs for managing their podcast consumption, ensuring they can
easily revisit and manage their listening history.

5.6 Choosing Based on Reviews and Ratings

The role of reviews and ratings in podcast discovery presents an interesting contrast between the quantitative survey data and
qualitative interview insights. Quantitative results from the survey indicate a relatively high level of importance placed on reviews
and ratings. However, qualitative insights paint a more complex picture. Interviews reveal that while reviews and ratings are
acknowledged, they are not always the deciding factor for many podcast listeners. Instead, personal and trusted recommendations
carry more weight.

Several participants mentioned that while they notice reviews and ratings, their decision to listen to a podcast is more influenced
by the podcast’s description, topic of interest, or recommendations from friends rather than anonymous reviews. For instance,
one participant (R2) stated, "No, I don’t think I would read any reviews, No. I would just press play." This sentiment was echoed
by several others, highlighting a preference for personal evaluation over external reviews.

This discrepancy underscores a nuanced aspect of podcast discovery: while numerical ratings and reviews are noted, their
impact is significantly heightened when they come from trusted sources or influencers rather than random individuals. For
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instance, one participant (R7) remarked, "Because sometimes bad reviews are just mean things that don’t really matter. If the bad
reviews are, let’s say, trustworthy because they say intelligent things on the podcast, I would maybe trust them. Depending on
what they say, then decide whether to click play or not."

Podcast platforms could enhance the impact of reviews and ratings by incorporating features that highlight trusted reviews
from friends or influencers. This could involve integrating social recommendation systems where users can see which podcasts
their friends or trusted contacts have rated highly. Additionally, providing context for reviews, such as the reviewer’s listening
history or preferences, could help users make more informed decisions based on reviews.

Findings suggest that users value community opinions and discussions around podcasts, which significantly influence their
choice of new content. This was evident in the study, where community engagement and trusted recommendations played a
crucial role in user decision-making.

However, integrating community-driven features like user reviews, ratings, and discussion forums also introduces the risk of
malicious activities such as trolling and misinformation. Addressing these risks is crucial for maintaining a safe and positive user
environment. Future studies should consider these risks and implement strategies to mitigate them.

5.7 Additional Comments on Improvements for Podcast Discovery

Participants suggested several improvements for podcast discovery tools, focusing on more sophisticated search capabilities
and better social integration. Key improvements include advanced filtering options (such as by duration or host), enhanced
algorithms for accuracy, and features that allow for integration with social media or direct recommendations from friends. These
enhancements aim to make the search and discovery process more tailored to individual preferences and social contexts, helping
users find podcasts that better match their interests and listening habits.

Advanced filtering options were a common suggestion. One participant (R1) expressed a desire for "more advanced filter
options when I search for a podcast, example time." Another participant (R3) emphasized the importance of the host in their
search process: "Who the host is influences me how I find podcasts so I would like to have some feature where I can in the search
function filter that I am searching for a person."

Social integration was also highlighted as a key area for improvement. One participant (R2) mentioned, "I would like to
have some cross-social media function with social media so that you could maybe have your influencers or people that you
like on podcast apps." Another participant (R6) suggested adding a feature for recommendations from friends, along with
better algorithms: "Better algorithms, cause now they are not accurate so I can find podcasts that way. Adding a feature for
recommendations from my friends."

These recommendations align with findings by Morris [26], who discussed the importance of integrating social features and
advanced filtering options to enhance the user experience in podcast discovery.

6 DESIGN RECOMMENDATIONS FOR PODCAST INTERFACE

This section outlines the design recommendations for podcast interfaces, grounded in the findings from both quantitative and
qualitative user research. By addressing user preferences and pain points identified in the study, these recommendations aim to
help users in discovering and consuming podcast content.

6.1 Personalized Discovery Features

Rationale: Survey results indicate that users place high value on recommendations from friends and personalized suggestions
that align with their interests. Participants frequently rely on social networks and personalized platform recommendations for
discovering new podcasts. Furthermore, qualitative data reveals that users are inclined to listen directly to a podcast if it is
recommended by a trusted recommender.

Recommended Design:

∙ Social Integration: Incorporate a "Recommended by Friends" section prominently on the home screen. This feature should
allow users to see what podcasts are trending within their network and include easy sharing options to foster community
engagement.

∙ Advanced Personalization Algorithms: Use sophisticated algorithms to suggest podcasts based on users’ past listening
habits, interactions with different genres, and feedback on recommendations. Include features like a "like" or "dislike"
button within the recommendation sections to refine the algorithm’s accuracy.
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Figure 4: Social Integration

6.2 Enhanced Search and Filtering Capabilities

Rationale: Users expressed a desire for more sophisticated search functionalities that allow them to discover content more
aligned with their specific preferences, such as podcast length, topics, or guest appearances. Recommended Design:

∙ Dynamic Filtering Options: Include filtering options in the search interface, allowing users to search podcasts by various
criteria including length, release date, hosts, popularity, and guest appearances. These filters should be easily accessible
and modifiable to encourage thorough exploration.

∙ Visual Search Interfaces: Present search results in a visual, grid-based layout, which helps users navigate through categories,
popularity, and curated lists more intuitively. This improvement is derived from the data indicating user preference for
visually organized interfaces.

Figure 5: Dynamic filter option - Duration

6.3 Community-Driven Features

Rationale: Findings suggest that users value community opinions and discussions around podcasts, which can significantly
influence their choice of new content. This was evident in the study, where community engagement and trusted recommendations
played a crucial role in user decision-making.

Recommended Design:

∙ User Reviews and Ratings: Include a section for user ratings and reviews on each podcast’s page. These ratings and
reviews should be displayed prominently, helping users make informed decisions based on community feedback.

∙ Discussion Forums: Incorporate discussion boards where users can discuss episodes, share podcasts, and engage with
other listeners. This fosters a community of engaged listeners and enhances the social aspect of podcast discovery.
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∙ Social Listening and Discussions: Develop a feature that allows users to listen to podcasts simultaneously with friends and
participate in live discussions. This can enhance the educational use of podcasts and promote social interactions around
podcast content.

Figure 6: User profile and User Reviews and Ratings

6.4 User Interface Features

Rationale: Effective navigation and interface design are crucial for user satisfaction, with many participants favoring interfaces
that are intuitive and easy to use. This is justified by data showing users’ preference for simplicity and ease of navigation in
podcast applications.

Recommended Design:

∙ Simplified Navigation: Design the interface to be streamlined and uncluttered, allowing users to navigate easily between
discovering new content and revisiting their favorites. The bottom navigation bar should provide quick access to the home,
search, explore, and library sections, ensuring that users can quickly find what they are looking for.

∙ Adaptive Layouts: Adjust the layout dynamically to highlight features like recently listened to, new releases, and suggested
podcasts based on the time of day. This adaptability ensures that the interface remains relevant and engaging, catering to
the user’s evolving preferences.

∙ Library Feature: Incorporate a "library" feature that allows users to store and organize podcasts they have listened to. This
feature should include options for tagging, categorizing, and adding notes, helping users to easily revisit and manage their
listening history. Users expressed a strong desire for a centralized place to manage their podcast data.

6.5 Considerations and Exclusions

Rationale for Exclusions: While the recommendations focus on enhancing personalization, search capabilities, community
features, and interface design, some potential features were intentionally excluded based on the findings from this study.

Justifications:

∙ Limited Emphasis on Algorithmic Dominance: Although advanced algorithms are crucial, over-reliance can lead to filter
bubbles, a concern highlighted in both the study and related literature. The design prioritizes balance by incorporating
social and community-driven elements to diversify content discovery and prevent algorithmic echo chambers.

∙ Avoiding Overly Complex Features: Features like extensive custom playlists or overly detailed analytics were excluded to
maintain a clean and user-friendly interface. The findings from this study indicated a preference for simplicity and ease of
use over complexity.

∙ Focus on Social Integration over Standalone AI Features: While AI can enhance personalization, the emphasis on
social integration aligns with findings that users trust personal recommendations more. This approach leverages human
connections to build trust and engagement.

∙ Mitigating the Risk of Trolls: Ensuring community features are moderated to prevent misuse by trolls or malicious users is
crucial. This includes implementing user reporting mechanisms and automated moderation tools to maintain a safe and
positive user environment.
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These design recommendations, informed by empirical research, aim to create a podcast interface that supports the user’s
discovery process. The designs were created using Figma to illustrate the recommendations using PlayPilot’s design model.

Limitations: It is important to note that the designs recommended in this section do not take into consideration data privacy
and security concerns. Further research and development are necessary to address these aspects.

7 CONCLUSION

This section summarizes the key findings from the research on podcast discovery behaviors in Sweden, highlighting the importance
of personal and social recommendations, the role of social media, and the need for improved discovery features on podcast
platforms. It also provides actionable design recommendations and suggests directions for future research.

This thesis explored podcast discovery behaviors in Sweden to understand how Swedish podcast listeners find and select
new podcasts. The study aimed to answer two main questions: 1) How do individuals typically discover podcast content in
Sweden, and 2) How can findings from a user study on podcast discovery be transformed into actionable design recommendations
to enhance discovery?

The study revealed several important insights into how Swedish listeners discover podcasts, integrating both quantitative and
qualitative data.

Firstly, while algorithmic recommendations on platforms like Spotify and Apple Podcasts play a significant role, personal and
social recommendations are even more crucial. This highlights the importance of social trust and personal connections in the
discovery process. Many users prefer recommendations from friends and family over algorithm-driven suggestions, indicating a
strong reliance on social networks for discovering new podcasts.

Additionally, the study showed that users are interested in exploring new podcast topics but often rely on familiar tools provided
by existing platforms, which are not always effective. This suggests a need for better interface design to support the discovery
of new content. Users expressed frustration with current search functionalities, noting that they often fail to find content that
matches their specific interests, such as podcast length, topics, or guest appearances.

Social media also plays a significant role in podcast discovery, although its impact varies among individuals. Some users
frequently discover new podcasts through social media influencers or posts, while others are less influenced by social media
recommendations. This variability indicates the potential for integrating more social media functionalities within podcast
platforms to enhance discovery experiences.

Moreover, the research highlighted a strong desire for more sophisticated search functionalities that allow users to find content
that matches their specific preferences. Enhanced algorithms and personalized recommendations were also highlighted as areas
needing improvement. Many users expressed dissatisfaction with current podcast interfaces, indicating that there is significant
room for improvement in supporting podcast discovery.

7.1 Design Recommendations

(1) Personalized Discovery Features: Incorporate a “Recommended by Friends” section on the home screen and use advanced
personalization algorithms to suggest podcasts based on users’ listening habits.

(2) Enhanced Search and Filtering: Include dynamic filtering options in the search interface, allowing users to search by
length, release date, hosts, and guest appearances. Present search results in a visual, grid-based layout.

(3) Community-Driven Features: Add user reviews and ratings prominently on each podcast’s page and incorporate discussion
boards for community engagement. Develop a feature for social listening and live discussions.

(4) User Interface Improvements: Streamline the interface for easy navigation between discovering new content and revisiting
favorites. Implement a “library” feature for storing and organizing podcasts with tagging and note-taking capabilities.

7.2 Future Research

Future research should focus on implementing and evaluating these design recommendations. By integrating these recommenda-
tions into podcast interfaces, researchers can conduct longitudinal studies to assess their impact on user satisfaction, engagement,
and overall effectiveness. Continuous user testing and feedback will be essential to refine these interfaces and ensure they meet
user needs over time. Expanding the demographic scope to include diverse cultural contexts beyond Sweden will provide a
broader understanding of global podcast discovery behaviors. Additionally, exploring the underlying psychological and social
factors influencing podcast discovery behaviors can enhance theoretical frameworks related to media consumption, digital
behavior, and user experience design.
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A PROTOTYPE - DESIGNS

Figure 7: Prototype
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B APPENDIX: SURVEY QUESTIONS

Section 1: Screening Questions

(1) Have you recently listened to podcasts? (if the answer is NO, unfortunately, your response does not fall within the scope
of my research. Thank you for taking the time to participate; your input is appreciated. You do not need to answer any
further questions.)
∙ Yes
∙ No

(2) Are you primarily based in Sweden? (if the answer is NO, unfortunately, your response does not fall within the scope of
my research. Thank you for taking the time to participate; your input is appreciated. You do not need to answer any further
questions.)
∙ Yes
∙ No

Section 2: Personal Information

(1) Where in Sweden are you located?
∙ Stockholm Area
∙ Gothenburg Area
∙ Malmö Area
∙ Northern Sweden
∙ Other

(2) Age?
∙ Under 18
∙ 18-24
∙ 25-34
∙ 35-44
∙ 45-54
∙ 55-64
∙ 65+

(3) Gender?
∙ Male
∙ Female
∙ Non-binary
∙ Others/I don’t want to disclose

Section 3: Podcast Discovery Methods

(1) How likely are you to listen to a podcast recommended by each of the following sources? (Rate each source on a scale
from 1 to 5, with 1 being "Not likely at all" and 5 being "Extremely likely")
∙ Friends or family
∙ Social media influencers
∙ Podcast apps or platforms (e.g., Spotify/Apple Podcasts)
∙ Podcast charts or rankings (e.g., top 10 most listened podcasts)
∙ Podcast reviews and ratings (e.g., ’Science Speak’: 4.5 stars)

(2) How important are the following factors in influencing your decision to listen to a new podcast? (Rate each factor on
a scale from 1 to 5, with 1 being "Not important at all" and 5 being "Extremely important")
∙ Podcast name
∙ Podcast cover
∙ Podcast description
∙ Host(s) or presenter(s)
∙ Guest(s) or interviewee(s)
∙ Podcast duration
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∙ Reviews and ratings
(3) How often do you actively seek out podcasts on topics or genres that are entirely new to you?

∙ Rarely or never
∙ Occasionally
∙ Sometimes
∙ Often
∙ Always

(4) How satisfied are you with the overall user experience of the podcast section of popular platforms like Spotify or
Apple Podcasts?
∙ Very dissatisfied
∙ Dissatisfied
∙ Neutral
∙ Satisfied
∙ Very satisfied

(5) Why are you satisfied or dissatisfied with the user experience?
(6) Design Recommendations for Podcast Discovery

(a) What do you like about the podcast apps you use often? What frustrates you about them, and how do you think they
could be made better?

(b) If you have any ideas, what could be added or changed to make it easier to find new podcasts you’ll enjoy?
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